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ABSTRACT

The continuous development of technologies and applications of social media
are more likely to be related with the issue of addiction to social media. The addiction
level towards social media is potentially co-relate based on the university student’s
self-esteem and attitude. This study aimed to examine the relationship between self-
esteem and attitude towards social media addiction among undergraduate students.
This study adopted the method of primary quantitative whereby it is a combination
process of survey research and correlational research design. A total of 370
respondents from the Faculty of Science, Faculty of Engineering and Faculty of Social
Science and Humanities in UTM, Skudai Johor participated in this survey. The
instrument of Rosenberg Self-Esteem Scale (RSES) (Rosenberg,1965), Measure
Online Communication Attitude (MOCA) (Ledbetter, 2009) and Social Media
Addiction Scale (SMAS) (Tutgun-Unal & Deniz, 2015) were adopted to measure the
variable of self-esteem, attitude and social media addiction. Data were analysed
descriptively and inferentially using Median, Spearman Correlation and Multiple
Regression. The results of descriptive analysis for self-esteem towards social media
usage shows that undergraduates possess a moderate level of self-esteem in using
social media. The results of descriptive analysis for attitude towards social media
usage shows that undergraduates possess a moderate level of attitude in using social
media. The results of inferential analysis which was conducted using Spearman
Correlation indicates that there is a significant correlation between the variable of self-
esteem and social media addiction and attitude and social media addiction. The
independent variable of self-esteem was the main contributors in prediction the
dependent variable of social media addiction. In conclusion, the results of this study
explained that the correlation exists between these variables were weak. Hence, a part
from self-esteem and attitude, there are other external factors also which might

contribute in social media addiction among undergraduates.
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ABSTRAK

Perkembangan teknologi dan aplikasi media sosial yang berterusan kemungkinan besar
berkaitan dengan masalah ketagihan media sosial. Tahap ketagihan terhadap media sosial adalah
berpotensi untuk berhubung kait dengan penghargaan kendiri dan sikap pelajar universiti. Kajian
ini bertujuan untuk mengkaji hubungan antara penghargaan kendiri dan sikap terhadap ketagihan
media sosial dalam kalangan pelajar sarjana muda. Kajian ini menngunakan kaedah
penyelidikan kuantitatif yang merupakan proses gabungan penyelidikan tinjauan dan reka
bentuk penyelidikan korelasi. Sebanyak 370 responden dari Fakulti Sains, Fakulti Kejuruteraan
dan Fakulti Sains Sosial dan Kemanusiaan di UTM, Skudai, Johor telah mengambil bahagian
dalam kajian ini. Instrumen soal selidik Rosenberg Self-Esteem Scale (RSES)
(Rosenberg,1965), Measure Online Communication Attitude (MOCA) (Ledbetter, 2009) dan
Social Media Addiction Scale (SMAS) (Tutgun-Unal & Deniz, 2015) telah diadaptasi untuk
mengukur pemboleh ubah penghargaan kendiri, sikap dan ketagihan media sosial. Data
dianalisis secara deskriptif dan inferensi dengan menggunakan Median, Korelasi Spearman dan
Regresi Berganda. Hasil analisis deskriptif bagi pemboleh ubah penghargaan kendiri terhadap
penggunaan media sosial menunjukkan bahawa pelajar-pelajar sarjana muda mempunyai tahap
penghargaan kendiri yang sederhana dalam menggunakan media sosial. Hasil analisis deskriptif
bagi pemboleh ubah sikap terhadap penggunaan media sosial menunjukkan bahawa pelajar-
pelajar sarjana muda mempunyai tahap sikap yang sederhana dalam menggunakan media sosial.
Hasil analisis deskriptif bagi pemboleh ubah ketagihan sosial media menunjukkan bahawa
pelajar-pelajar sarjana muda mempunyai tahap ketagihan yang sederhana dalam menggunakan
media sosial. Hasil analisis inferensi yang dijalankan menggunakan korelasi Spearman
menunjukkan bahawa terdapat hubungan yang signifikan antara pemboleh ubah penghargaan
kendiri, sikap dan ketagihan media sosial. Hasil analisis regresi berganda menunjukkan bahawa
terdapat pengaruh di antara pemboleh ubah penghargaan kendiri dan sikap terhadap ketagihan
sosial media dalam kalangan pelajar sarjana muda di UTM, Skudai, Johor. Pemboleh ubah bebas
jaitu penghargaan kendiri merupakan penyumbang utama dalam manjadi peramal yang
signifikan kepada pemboleh ubah bersandar, iaitu ketagihan sosial media. Secara
kesimpulannya, keputusan kajian ini menjelaskan bahawa korelasi signifikan yang wujud di
antara pemboleh ubah ini adalah lemah. Oleh itu, selain daripada penghargaan kendiri dan sikap,
terdapat faktor-faktor luar uang berkemungkinan menyumbang kepada ketagihan media sosial
dalam kalangan pelajar sarjana muda.
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CHAPTER 1

INTRODUCTION

1.1 Introduction

Social media is a web-based or mobile applications platform which allows an
individuals or organisations to create and engage with user generated content in digital
environments, both professionally and socially (Leafman, Mathieson, Ewing, 2013,
John, 2017). One cannot deny that social media or social networking sites are the huge
gift of technology (Halder, 2019). Social media such as Facebook, Instagram, Twitter,
Snapchat, WhatsApp, YouTube, Gmail, and LinkedIn attract millions of users and
majority of them are between the age of 18 to 29 which is traditionally associated with
university students (Jamaluddin & Nathan, 2012, John, 2017, Clement, 2020).

The consumption of this digital platforms increases dramatically in the near
future especially as we enter the year 2020, with the ongoing Corona virus pandemic
which continues to influence and reshape various aspects of people’s daily lives
(Digital 2020: July Global Statshot — DataReportal — Global Digital Insights, 2020).
The continuous development of technologies and applications of social media are more
likely to be related with the issue of addiction to social media as it is one of the major

concerns to many nowadays.

According to the recent data, more than half of the world now uses social media

especially Facebook which consists of 71.85% of users across the world (Social Media
1



Stats Worldwide| StatCounter Global Stats, 2020). As in Malaysia, statistics shows
that participating in social media is the most favourite activity among Internet users in
Malaysia last year (Malay Mail, 2020, "Malaysia: social media penetration 2020 |
Statista”, 2020) and Facebook also holds a special place among Malaysians where a
rapid growth can be seen from 75.73% on October 2019 to 84.47% users in October
2020 (Social Media Stats Malaysia | StatCounter Global Stats, 2020).

The majority users, that is the university students tend to use more than one
social media account in their daily life (Brahma & Verma, 2018, Leafman et al., 2013,
Mohd Faudzi, 2019). A few surveys which were carried out in universities across the
world also explained that majority of the university students spend every day in social
media for at least three to six hours (Mohd Faudzi, 2019, Brahma & Verma, 2018,
Jamaluddin & Nathan, 2012). It is probable that many university students are hooked
with social media as it is very addictive (Murugesan & Mohd Hamzaht, 2018, Mohd
Faudzi, 2019, Leyla.O, n.d.).

Social media addiction can be viewed as one form of Internet addiction, where
individuals exhibit a compulsion to use social media to excess (Hou, Xiong, Jiang,
Song, Wang, 2019). No doubt that the idea of social media was introduced as a
communication tool in this millennium where one interacts, cultivate societies and
share all kind of information and thoughts seamlessly to any individual from different
corner of world (Murugesan & Mohd Hamzaht, 2018). This technology helps to unite
and communicate with other individuals easier compared to the traditional methods of
communication especially during the new practices of social distancing ("'YouTube
Culture & Trends - Watching The Pandemic", 2020, John, 2017).

This type of interactions can be seen among university students where they

have the liberty to post any kind of information or pictures of their choice in their

2



social media account. As a result, the profile content ranging from very ‘tame’, a
positive post that helps to form opinion and bring social changes (Hussain, 2012,
Murugesan & Mohd Hamzaht, 2018) to very ‘extreme’ information which leads to
negative effect such as pictures and comments about one’s sexual activities, use of
alcohol or drugs (Karl et al., 2010). The addiction level towards social media is

potentially co-relate based on the university student’s self-esteem and attitude.

Self-esteem is one of the factors that contributes to social media addiction
especially among university students (Buran Kose & Dogan, 2019). According to
Erikson (1963), self-esteem is the feeling of assurance that is established through the
comparison of self-recognition and societal confirmation (Buran Kose & Dogan,
2019). Self-esteem plays role in determining social media addiction. For instance,
Facebook provides a good platform for those experiencing low self-esteem and low
life satisfaction to boost their self-esteem and popularity (Balakrishnan & Shamim,
2013).

A low self-esteem student who are usually shy and undergoes social anxiety,
may be a strong influencer in social media (Balakrishnan & Shamim, 2013, Leafman
et al., 2013) and tend to get opportunity to reveal personal information and to express
themselves better than in the real world (Bkachnio, Przepiorka & Rudnicka, 2016,
Schou Andreassen et al., 2017). Likewise, university students with high level of self-
esteem may not be addicted towards social media as they have good social skills and
expressive (D'Arienzo et al., 2019, Forest & Wood, 2012). At the same time, studies
also portray that one with low self-esteem tends to spend more time on social media
compared to those with high self-esteem and the continued behaviour on social media

may cause the addictions (Busalim et al., 2019, Bahrainian & Gorji, 2014).



A part from that, attitude also plays a huge role towards social media addiction.
Attitude can be defined as an expression of favour or disfavour towards a person, place,
things or event and it can be shape based on the person’s past and present (Saaondo &
Aondoakula Igbaakaa, 2018). The addiction towards social media is based on the
student’s nature and attitude on how much they like or dislike social media in their
life. For instance, attitude of a university students who likes social media, are willing
to face stressful and emotional experiences with social media instead of giving up
social media (Ming Thang et al., 2016). Besides, the choice to make a positive or
negative post on their social media is partially based on their attitude. In fact, some
studies show that attitudes of the university students towards the use of social media
is mostly in a negative way instead of using it positively (Saaondo & Aondoakula
Igbaakaa, 2018).

In a nutshell, social media plays a crucial role in our daily life as we use social
media for various reasons. As the technologies developed, issues on social media
addiction should be scrutinize where the users are having attachment to social media.
Many Malaysians felt that social media influence their state of happiness and find it
challenging to give up on social media ("Malaysia: social media penetration 2020 |

Statista”, 2020). In fact, the situations are the same for the university students.

Regardless posting photos on Instagram, Tweeting updates about their class
activities, or prowling LinkedIn for internship opportunities or merely Facebook
messaging their friends across the country, university students view social media as a
primary form of communication (Mahadi, Jamaludin, Johari, & Muhammad Fuad,
2016). While most of the research conducted focuses on the effect of social media
addiction, and element of attitude and self-esteem may change due to the development
of social media, this paper will be focusing on the self-esteem and attitude of the

undergraduate students towards social media addiction.



1.2 Background of Study

Social media such as Facebook, Instagram, Twitter, Snapchat, and Pinterest are
highly attractive and fastest growing applications of the internet today (Li Chung et
al., 2019, Carmody, 2020). Those platforms have emerged as giants in this social world
(Shukla & Yashaswi Singh, 2017) and controlling everyone’s life especially the
university students as the trend of using social media among them seems to be
increasing day by day (Hussain, 2012). In fact, social media represent a new facet of
young people’s environment. This is probably due to the Millennial generation
growing up with an exposure of digital environment as they are armed with new

technologies and gadgets (Mahadi, Jamaludin, Johari, & Muhammad Fuad, 2016).

Beside the purpose of social media, the most worried issue to be given
importance is increasing number of users on social media despite the fact that it has
been introduced only about less than a decade ago (Mahadi et al., 2016). Recent
analysis shows that more than 180 million people started using social media between
July and September 2020, equating to an average of almost 2 million new users every
day ("Social Media Users — DataReportal — Global Digital Insights", 2020).

Speaking about Malaysia context, Malaysia was ranked forth with a social
penetration rate of 81%, which was above the global rate of 49% ("Social media
penetration worldwide 2019 | Statista"”, 2020) compared to the year of 2017; where
social penetration rate in Malaysia was only 71% back then (Dahri & Mohd Yunus,
2017). This proves that social media is highly trending in Malaysia (Mahadi et al.,
2016).



UAE 99% Switzerland

Taiwan 88% Poland
South Korea 87%
Austria
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Worldwide
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New Zealand 75%
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Thailand 75%

Sweden 73% Faypt
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Ghana
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Figure 1.1 Statistics on social network penetration in selected county as of January
2020 ("Social media penetration worldwide 2019 | Statista”, 2020)

As the usage of social media increases among university students, the quality
and quantity of their social interactions are disturbed. Many university students are
hopelessly addicted to the social media as they are unable to live for two to three hours
without updating their profile on social media (Saaondo & Aondoakula Ighaakaa,
2018). They, even willing to spend a long day in different social media sites
(Jamaluddin & Nathan, 2012).

Also, in a study, the university students agreed that Facebook was part of their
daily routine and everyday activity which they cannot separate off. Meanwhile, the
university students also prefer to communicate via social media instead of
communicating face to face. (Blachnio, Przepiorka, Senol-Durak, Durak & Sherstyuk,
2017, Mahadi et al., 2016). It shows how much they are being dependent and addicted

to the social media which disturbed everyday social functioning (Mahadi et al., 2016).



Those who are addicted to social media tend to worry too much about social
media, feel an uncontrollable urge to log in and dedicate a lot of efforts to social media
(Haand & Shuwang, 2020, Afacan & Ozbek, 2019) in order to get like, heart and
thumbs-up from the online communities. For instance, one jumping on the bandwagon
even if it is just a simple form of coffee making ("YouTube Culture & Trends -
Watching The Pandemic”, 2020).

Besides, issue on not protecting privacy issues in social media also something
to be ponder about (Ming Thang et al., 2016, Richardson, 2017). Surprisingly. the
university students are willing to reveal their personal information in social media
despite being aware of the risk in it, just for the sake to get fame among their social
friends (Ahmad et al., 2018, Brahma & Verma, 2018, Karl et al., 2010).

Usage of social media varies according to self-esteem of a student. Evaluating
one’s own positive and negative is known as self-esteem. According to Sheldon et. al
(2009), those who are not willing to interact face-to-face are the one who use social
media the most (Mahadi et al., 2016). It is likely, the low self-esteem students who
could not voice out their opinion in real world will make use of the social media
platform to register their opinion to the society (Mahadi et al., 2016, Ibili &
Billinghurst, 2019). This method also helps them to build a relationship with others
although it is not as strong as the offline relationship (Mahadi et al., 2016).

Besides, self-esteem also can be co-related with social comparison (Ahmad,
Hassan, Mohd Tajuddin & Tan Wimpi, 2018) where one may make upward
comparison with others whereby they compare themselves with other individual who
are better than they are (Guyer & Johnston, 2018). For example, comparing with

other’s post on luxury goods, on other’s achievements or physical appearance. This



situation may have ended up feeling negatives about themselves or make others to feel
inadequate (Wai & Osman, 2019).

Self-esteem also plays a role in social media addiction (Ibili & Billinghurst,
2019). The differences in the usage and the addiction of social media depends on the
level of self-esteem of a person. Studies shows that, participation of a low self-esteem
students will be more intense in social media compared to the high-self-esteem
students (Balakrishnan & Shamim, 2013, Busalim et al., 2019, Bahrainian & Gorji,
2014). For instance, Facebook addicts who shared more posts in their account are shy
and had low level of self-esteem and satisfaction in life compared to the non-addict
person (Ahmad et al., 2018, Hawi & Samaha, 2017, Karl et al., 2010).

Besides, the level of a student’s self-esteem has a potential influence in
portraying their desirable traits and identities in social media. The students have the
entire privileges to show their ideal images in social media such as choosing the
information to share on their wall, portraying their life styles and posting their pictures
or selfies (Samat et al., 2020). For instance, low self-esteem students may post an
idealized image of their physical appearance with a hope that many thumbs-up and

positive comments will be received from their online friends.

Those students will be posting only their favourable, posed photos which were
edited using multiple filters (Kircaburun, 2016, Ahadzadeh, Sharif & Ong, 2017, Hui
Chua & Chang, 2016, Hassim, Hasmadi & Sharipudin). According to them, by posting
edited pictures or selfies, they feel more confident and gained self-worth which are
lack in their real life (Hui Chua & Chang, 2016).



At the same time, it can be said that, individual’s both online and offline
attitudes have potential to predict the use of social media and its addiction. Fenichel
(2009) stated that social networking sites such as Facebook can subconsciously be on
the user’s mind to the point where they do not even realise their behaviour or the
amount of times they spend on Facebook (Balakrishnan & Shamim, 2013). For
instance, attitude of posting multiple messages about heart break or about motivation,
or even spending a long hour on social media are known as addiction behaviour. It
entirely depends on the attitude of the students on how they have decided to use the
social media (Shukla & Yashaswi Singh, 2017).

The question to be raised here is the level of attitude of the undergraduate
student since it has potential to influence social media addiction. Studies show that
most of this young generation has a different and unique attitude compared to the
previous generations where this generation is known with an attitude of hypersensitive,
immoral, ignorant, confident, ambitious, and also, they strongly influenced by their
peers (Mahadi et al., 2016). Which of these attitudes is most dominant among the
undergraduate students will be frequently projected via social media account no matter
positively or negatively. Besides, in an investigation, Viveiro, Marques, Passadouro &
Moleiro (2014) suggested that the participants portray high risk of online behaviours
(Costa, Matos, Telxelra Salvador, Vale-Dlas, 2016).

No doubt that the attitude of the social media users has strong influence on
others in a positive way. However, undergraduate’s attitude towards the use of social
media addiction is largely conceived in a negative way rather than using it in a positive
direction such as cyberbullying, exposure to illegal content, insulting leaders or
politicians instead of education purpose (Saaondo & Aondoakula Igbaakaa, 2018). A
few tertiary education managements also have suspended students who have posted
racial issues or sexually inappropriate information on their social media (W. O' Connor
et al., 2016, Peluchette & Karl, 2008, abcactionnews, 2019).
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Rebelious and daring attitude of the university students are the reason for them
to post sensitive issues despite the presence of Printing Presses and Publication Act
(PPPA) or Communication and Multimedia Act (CMA) which restrict the freedom of
speech and press (Wok & Mohamed, 2017). Moreover, in a study, students claimed
that social media is an essential tool for them to get exposure on pornography (Ushari,
Ahmad, Hadi Ashara, 2014). Another frightening situation is as mentioned above,
where the student’s attitude to bear the negative consequences of social media
addiction rather than giving up social media use (Ming Thang et al., 2016). Such
attitude will definitely cause negative impact on the students and their future.

Based on the numerous studies mentioned above, it shows that many researches
has been conducted on attitude, self-esteem and social media. Hamade (2013)
mentioned that there is a need to educate students on the benefits of social media and
quality of information found as many students neglecting their studies and time
consumed while Hanifa and Sumitha (2011) mentioned that there is a lack of security
and privacy among the social media users despite the presence of awareness on risk
by the social media users (Brahma & Verma, 2018). In order to find out the reasons

for such issues, a further survey on attitude need to be done.

At the same time, another issue that needed to be pointed out here is issue on
various findings from the previous research. There are some studies resulted in positive
co-relation and negative co-relation between self-esteem or attitudes towards social
media addiction (Bahrainian, Alizadeh, Raeisoon, Gorji, Khazae, 2014). For instance,
a study conducted among undergraduates in University of Nsukka, Nigeria shows that
there was a positive relationship between attitude and social media addiction. It
explains that attitude of a undergraduate students will influence their actions in social

media and social media addiction.
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However, studies conducted among undergraduates in Benua State University
shows that student’s attitude has no relationship or influence on the use of social media
(Saaondo & Aondoakula Igbaakaa, 2018). The differences in results shows that more
studies may be needed to explain on relationship between attitude and self-esteem of
undergraduate students towards social media addiction (Kircaburun, 2016).

Besides, many studies were conducted on self-esteem towards loneliness,
social comparison, communication skills or even self-presentation (lbili &
Billinghurst, 2019, Chua & Chang, 2016, Ikachoi et al., 2015), while research on
attitude was co-related with perception and social media addiction. Nevertheless, there
are not many studies were done to investigate the correlation between self-esteem and
attitude towards social media addiction (Abdul Hamid, Ismail, Ishak & Mohmad
Yazam, 2013).

In conclusion, this study is an attempt to examine and scrutinize on attitude and
self-esteem towards social media addiction. Most of the researches done were on
influence of social media on the school student’s attitude and self-esteem which
concluded that social media has a very strong impact on the self-esteem and attitude
of an individual’s (Jan, Soomro & Ahmad, 2017). However, less is known about the
influence of attitude and self-esteem of an undergraduate students towards social

media especially in Malaysian context.
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1.3 Problem Statement

In Malaysia, the graph of social media usage has been increasing over the past
a few years (Abdul Hamid, Ismail, Ishak & Mohmad Yazam, 2013) since many efforts
has been taken by Malaysian Government to accelerate the penetration among
Malaysian users. Even, social media also was incorporated with online learning in
many tertiary educations (Azizi, Soroush & Khatony, 2019, Esteves, 2012, Al-Rahmi,
Othman, Mi Yusuf, 2015) especially during the recent pandemic. Usage of social
media among university students was encouraged as it helps to enhance learning and
student’s engagement (Azizi et al., 2019, Esteves, 2012). There is also an opinion by
Siemens (2004) that social media helps the students to improve their learning in an

informal way (Lim, Agostinho, Harper & Chicharo, 2014).

However, in reality, instead of benefiting from social media usage, the
university student is suffering addiction towards social media (Murugesan & Mohd
Hamzaht, 2018, Shukla & Yashaswi Singh, 2017). No doubts that the advancement of
social media is useful for many, but it will turn as a poison in the event of excessive
usage (Duradoni, Innocenti & Guazzini, 2020, Mohd Nawi & Hamzah, 2020, Hj.
Ahmad, Ismail & Nasir, n.d.). According to walker (2011), spending a lot of time in
social media is called as social media addiction (Mohd Faudzi, 2019). The studies
show that most of the university students are getting carried away by showing
excessive involvement in social media (Hong & Klive Oh, 2020, Mohd Nawi &
Hamzah, 2020, Murugesan & Mohd Hamzaht, 2018, Can & Kaya, 2016).

The same scenario occurs in Malaysia where most of the Malaysians are more
interested in spending time online instead of watching television or listening to the
radio (Wok & Mohamed, 2017). Beside in a survey done, 60% of Malaysians are not

willing to delete their social media account permanently, even for money (Ho, 2020).
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In university, despite them present physically in the campus events, many students are
constantly on their phones instead of participating in classes, events or activities
(Richardson, 2017, Mahadi et al., 2016).

Addiction of social media among undergraduate students has a potential to be
determined through the student’s self-esteem (Ahmad et al., 2018). The low self-
esteem students are probably choosing to expose their ideal images in social media.
Such effort is in order for them to be equally accepted in the society. However, low
self-esteem students who are addicted to social media might be facing problems in
communication skills, social skills and also self-confidence level in future (Samat et
al., 2020, Ikachoi et al., 2015). If one fails to scrutinize this issue, there is a potential
for university students to suffer social isolation and loneliness issues (Ibili &
Billinghurst, 2019, Samat et al., 2020).

Attitude also has a potential to influence on the addiction of social media
among undergraduate students (Mahadi et al., 2016). An undergraduate student’s
attitude on social media can be projected via how social media has been used. Apart
from that, attitude of the students which portray in social media has a strong influence
on the other users either directly or indirectly (Saaondo & Aondoakula lgbaakaa,
2018). Some of them are even misusing social media platform for an inappropriate
activity (Ahmad, Hassan, Tajuddin et al., 2018, Lanier, 2018, Richardson, 2017,
(Mahadi et al., 2016). Such act from the university students is something to be shame

off, as they represent our future generation.

As the usage of social media and social media addiction is increasing, it is
necessary to carry out this study. However, the studies on self-esteem and attitude
towards social media addiction were mostly conducted among high school students
(Mohd Faudzi, 2019, Abdul Aziz, Wan Ismail, Bahar, Mahadevan & Azhar Shah,
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2018, Ming Thang et al., 2016). Although there are some studies on undergraduate
students were done, but it was mostly done outside of the Malaysia jurisdiction (Jan et
al., 2017, A Rahman & Hj. Hassan, 2015). Besides, studies on self-esteem or attitude
towards social media addiction among undergraduate students usually will be linked
together with online learning or academic performance context (Lim et al., 2013). A
very little studies has been done on the relationship between these variables and social

media addiction itself.

Thus, the aim of this study is to identify the relationship between self-esteem
and attitude towards social media addiction among undergraduate students in
Universiti Teknologi Malaysia (UTM), Skudai, Johor. Addressing this issue would
benefit the undergraduate students to identify on how self-esteem and attitude

influence social media addiction and helps to overcome this issue.

1.4  Research Objectives

The main objective of this study is to investigate the relationship between self-
esteem and attitude of the undergraduate students in Universiti Teknologi Malaysia
(UTM), Skudai, Johor. Based on the problem statement, the research objectives of this

study are as below;

I. To measure the level of self-esteem in using social media among undergraduate

students in Universiti Teknologi Malaysia (UTM), Skudai, Johor.
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Vi.

1.5

To measure the level of attitude in using social media among undergraduate
students in Universiti Teknologi Malaysia (UTM), Skudai, Johor.

To measure the level of social media addiction among undergraduate students in
Universiti Teknologi Malaysia (UTM), Skudai, Johor.

To investigate the relationship between self-esteem and social media addiction
among undergraduate students in Universiti Teknologi Malaysia (UTM), Skudai,

Johor.

To investigate the relationship between attitude and social media addiction among

undergraduate students in Universiti Teknologi Malaysia (UTM), Skudai, Johor.

To investigate the influence of self-esteem and attitude towards social media
addiction among undergraduate students in Universiti Teknologi Malaysia
(UTM), Skudai, Johor.

Research Questions

The study aims to answer the following research question:
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Vi.

1.6

What is the level of self-esteem in using social media among undergraduate
students in Universiti Teknologi Malaysia (UTM), Skudai, Johor?

What is the level of attitude in using social media among undergraduate students
in Universiti Teknologi Malaysia (UTM), Skudai, Johor?

What is the level of social media addiction among undergraduate students in
Universiti Teknologi Malaysia (UTM), Skudai, Johor?

Is there any relationship between self-esteem and social media addiction among
undergraduate students in Universiti Teknologi Malaysia (UTM), Skudai, Johor?

Is there any relationship between attitude and social media addiction among
undergraduate students in Universiti Teknologi Malaysia (UTM), Skudai, Johor?

Is there any influence of self-esteem and attitude towards social media addiction
among undergraduate students in Universiti Teknologi Malaysia (UTM), Skudai,
Johor?

Research Hypotheses

Based on the research question above, the hypothesis formulated were as below;
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Hol: There is no significant relationship between self-esteem and social media
addiction among undergraduate students in Universiti Teknologi
Malaysia (UTM), Skudai, Johor

Ho2: There is no significant relationship between attitude and social media
addiction among undergraduate students in Universiti Teknologi
Malaysia (UTM), Skudai, Johor

Hoa3: There is no significant influence of self-esteem and attitude towards
social media addiction among undergraduate students in Universiti
Teknologi Malaysia (UTM), Skudai, Johor

1.7 Theoretical Framework

Figure 1.2 below illustrates the theoretical framework of this study and based
on the figure above, it can be seen that three main theories serve as the basis of this
study are Rosenberg’s self-esteem theory, ABC Model theory, and also Uses and
Gratification (U&G) theory.

Rosenberg’s self-esteem theory viewed self-esteem in terms of sociocultural
approach in which he defined it as the attitude that can be either negative or positive
which one form towards themselves and includes culture, society, family and

interpersonal relationships as influencing factors which produces self-esteem (Wai &
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Osman, 2019, Reasoner, 2000). Rosenberg (1956a) believed that self-esteem is
composed by two factors which are feelings of self-worth or worthiness where a person
feels that they are valuable, and feelings of efficacy or competency which reflects in
the degree to which one sees them as capable (Park & Park, 2019, Cast & Burke, 2002,
Reasoner, 2000).

Self-Esteem Attitude
Rosenberg’s self-esteem theory ABC Model theory (Rosenberg &
(Rosenberg, 1979) Hovland, 1960)

Social Media Addiction

Uses and Gratification (U&G) theory (Katz,
Blumler & Gurevitch, 1974)

Relationship between self-esteem and attitude towards social media
addiction among undergraduate students in Universiti Teknologi
Malaysia (UTM), Skudai, Johor

Figure 1.2 Theoretical Framework of this study

Rosenberg’s self-esteem theory was used to measure the undergraduate
student’s self-esteem towards social media addiction. According to this theory, those
who were with high self-esteem were labelled as more motivated to seek personal
growth, development and improvement by forcing themselves to exercise their

capability. They also referred as having self-respect and appreciation yet recognizing

18



own faults as well as do not have feeling of superior neither inferior to others (Emler,
2001). Contrast to that, people who possess low self-esteem was labelled as shy,
conspicuous, inability to express thoughts confidently, hypersensitive and hyper-alert
towards signs of rejection, and avoid situations which reflect negatively on their self-
worth (Emler, 2001).

The main reasons for choosing this theory as one of the variables in this study
is, it helps to explain why a university student gets addicted to social media. Based on
the characteristics of Rosenberg theory’s mentioned above, it helps to determine an
individual’s addiction level towards social media. This is because, according to
Brockner (1989), a low self-esteem individual may undergo external influences more
as they are less confident compared to others and those influences will be projected
via their behaviour (Wai & Osman, 2019). One must remember that only a healthy
self-esteem may help to reduce the addiction towards social media (Cherry, 2020).

The concept of ‘attitude’ is not something new among psychologist. According
to Eagly and Chaiken (1993), attitude is an expression of favour or disfavour towards
a particular entity. For instance, a person may like or dislike about some objects, or a
person, a behaviour, an idea or even an action. Usually, attitude of a person is unstable
due to social influence (Mahadi et al., 2016, Baron & Branscombe, 2012). It entirely
depends on the environment, education, experiences, group of people or outcome of
practices or fostering (Mahadi et al., 2016, Amin, n.d.). Many models of attitude have
been proposed by different scholars (Ming Thang et al., 2016, Jain, 2014). However,
in this study, ‘ABC Model’ by Rosenberg & Hovland (1960) will be used to explain

on the concept of attitude.

Rosenberg and Hovland (1960) states that attitude comprises of affect,
behaviour and cognition (Mahadi et al., 2016, Can & Kaya, 2016, Jain, 2014). These
three components which is also known as ‘ABC Model’ are the base of an attitude

(Can & Kaya, 2016). Affect is known as emotional reaction where a person may hold
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positive or negative feelings towards an attitude object. Behaviour can be defined as a
tendency to act or behave in a definite way towards something which may influence
from the past experiences of that particular person while cognitive is bringing up to
our thoughts, beliefs, and ideas about something (Can & Kaya, 2016, Jain, 2014).
Attitude of a person helps to influence a person’s social thought, decision making and

also a person’s behaviour ((Mahadi et al., 2016, Jain, 2014).

According to psychologist, attitude is important since they do affect one’s
behaviour (Baron & Branscombe, 2012). For instance, most of our views or attitudes
are based on the observance or influence from the others’ behaviour. If a student is
posting a controversial issue on their wall, it may be likely due to the influence of the
political party which he or she is supporting. Usually, attitude also will be adjusted in
order to fit in the group or people that they like, value or wanted to be part of it. For
instance, Terry and Hogg (1996) discovered that attitude of wearing sunscreen depends
on the group who advocating this change. As a result of observing others attitude who
we respect and adore, new attitudes will be formed (Baron & Branscombe, 2012). In
a nutshell, behaviour of a person is based on what a person does while attitude of a
person explains why such action was done. Hence, in order for a behaviour to be
change, attitude will be the first to change (Chaiklin, 2011).

Alongside, Uses and Gratification (U&G) theory are not tested in this study.
However, this theory was used in order to understand the social media addiction among
undergraduate students and to explain the findings. This theory was introduced by
Katz, Blumler and Gurevitch in 1974 and has been used for decades to explain what a
person does with media instead of what media do to a person (Musa, Azmi & Ismail,
2015, Mehrad & Tajer, 2016). This theory mainly discusses on how an individual using
media for their own needs and satisfactions. The more the needs are met, the more
satisfied a person will be (Mehrad & Tajer, 2016).
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Although social media is quite newly introduced, several studies on social
media based on this theory has been made (Karimi, Khodabandelou, Ehsani & Ahmad,
2014, Musa et al., 2015, Tengku Siti Aisha, Wok, Manaf & Ismail, 2015). Even
Maxwell (2012) used the U&G theory to study about Twitter during EF-4 tornado
which occurred in Alabama (Tengku Siti Aisha et al., 2015). According to Asemah
(2011), Gallion (2010) and Whiting and Williams (2013), social media has been used
by most of the individual for the purpose of interaction, time pass, entertainment,
obtaining and sharing information, socialisation, self-expression, education,
surveillance and communication (Musa et al., 2015). Thus, this theory helps to identify
the purpose of the usage and why are they addicted as any individuals who are using
social media in their daily life will fall under these categories. This theory is an apt
theory to study on social media addiction among undergraduate students as it helps to
examine and explain on the usage of media and the benefits or gratifications they
obtain upon the usage.

1.8  Conceptual Framework

A conceptual framework is a structure which helps to explain and define the
concept within the problem of study (Adom, Hussein & Agyem, 2018). It also helps

in picturing on how ides in a study relates to one another.

Figure 1.3 above illustrates the conceptual framework of this study. There are
three variables involved in this study namely self-esteem, attitude and social media
addiction. The study was conducted among undergraduate students from the Faculty
of Science, Faculty of Engineering and Faculty of Social Sciences and Humanities in
UTM, Skudai, Johor. There are two independent variables in this study which are self-

esteem of the undergraduate students in UTM, Skudai Johor and attitude of the
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undergraduate students in UTM, Skudai, Johor while social media addiction among

undergraduate students would be dependent variables.

Undergraduate student’s

Undergraduate student’s self- - ; . . )
attitude in using social media

esteem in using social media

Affective

Behaviour

Cognition

L/

Social media addiction among
undergraduate student’s

Figure 1.3 Conceptual Framework of this study

Self-esteem can be explained as self-evaluation and opinion about ourselves,
our own ability and the confidence that we have (Busalim et.al, 2019; Balakrishnan &
Shamim, 2013). In this study, self-esteem explains how it is co-related with social
media addiction among undergraduate students. As self-esteem is associated with
reflected appraisals and social comparison, the conscious and unconscious decision
and behaviour in getting addicted to social media is depends on the student’s level of
self-esteem. The arrow shows on Figure 1.3 explains that there is a relationship
between self-esteem and social media addiction whereby a student’s self-esteem level

will predict their usage and addiction towards social media.

Attitude can be defined as feelings regardless positive or negative which a
person holds towards an attitude object (Mahadi et al., 2016). There are three sub-
constructs under the variables of ‘Attitude’ which will be focused on this study namely

affective, behaviour and cognition. Affect can be defined as our emotions and feeling
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towards attitude object while behaviour is our action or reaction towards an attitude
object. As for the cognition, it defined and explains about a person’s belief and opinion
towards an attitude object (Saaondo & Aondoakula Igbaakaa, 2018; Mahadi et al.,
2016; Can & Kaya, 2016). This variable helps to explain how social media addiction
among undergraduate students occurs. The arrow shows on Figure 1.3 explains that
there is a relationship between attitude and social media addiction whereby a student’s

attitude will predict their usage and addiction towards social media.

Last but not least, social media addiction can be defined as a continuous
behaviour of a person which is quite difficult to reduce it (Can & Kaya, 2016). Social
media addiction is a dependable variable whereby it depends on the variables of self-
esteem and attitude of undergraduate students in UTM, Skudai. A student’s low level
of self-esteem, a good perception, knowledge and belief about social media will
encourage them to use social media frequently which ended up in addiction towards
social media. The arrow in figure above clearly explains how it is dependable towards
the other two variables. Thus, there is a significant relationship between social media

addiction and attitude and self-esteem.

In conclusion, Figure 1.3 describes that are a few relationships occurred
between these variables. Firstly, there is a relationship between self-esteem of the
undergraduate students in UTM, Skudai Johor with social media addiction. whereby
self-esteem of the undergraduate students has a potential to influence them to get
addicted to social media. Secondly, there is a significance relationship between

attitude of undergraduate students in UTM, Skudai Johor with social media addiction.

The attitude of the undergraduate students also may influence social media
addiction whereby only if they have a good perception and attitude towards social

media may cause them to get addicted to it. At the same time, there is also a
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relationship between self-esteem and attitude towards social media addiction among
undergraduate students in UTM, Skudai Johor.

1.9  Scope and Delimitation of Study

Scope of the study is a process of identifying variables which are being
analysed while delimitation helps to describes and explains about the scope of study
(Scope, 2020, Bruno Eze, 2018). It is important to conduct a study based on the scope
and delimitation as it helps to narrow down the subject of the researcher’s study and

also achieve the aim of the project.

The study has been carried out among undergraduate students in UTM, Skudai
Johor. They are the population targeted in this study and the respondents from all the
programmes under Faculty of Science (FS), Faculty of Engineering (FE) and Faculty
of Social Science and Humanities (FSSH) are the samples of this population.
Generally, the undergraduate students are in between the age range of 19 to 24 years
old and it is the main reason for these undergraduate to be selected as a sample in this
study. As they are freshly out from high schools or from their home or even their
comfort zones, there is a high tendency for them to get influenced or addicted to social
media. Thus, opting these populations has a potential to contribute in the findings of

current study.

A part from that, this study adopted the method of quantitative whereby the
objective of this approach is to make an effort to replicate a study and increase the

objectivity which involves certain key elements such as instruments, statistical
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hypothesis testing as well as generalizing the finding to the population (Harwell,
2011). Since there are reliable and established instruments to measure self-esteem,
attitude and social media addiction, quantitative method will be an apt to conduct this
study. This method also allows the researcher to conduct the study within a short span

where survey can be distributed via online to the undergraduate students.

As for the variables, the study was done based on two independent variables
and one dependent variables. The aim of this research is to study on the relationship
between self-esteem and attitude among undergraduate students in UTM, Skudai Johor
towards social media addiction. Thus, self-esteem and attitude of an undergraduate
students are categorised as independent variables while social media addiction is called
as dependent variables. By conducting this study, it helps to investigate on how self-
esteem and attitude of a person influence them in getting addicted directly or indirectly
to social media.

However, there are several limitations in conducting this study. As mentioned
above, the study was only done based on three variables. Other variables such as
demographic factors i.e. gender and socioeconomic status, or self-perception or trait
personality were not taken into account despite knowing that these factors may have a
potential to influence in getting a person addicted to social media. Secondly the scope
of the population was one of the limitation in this study. This study was carried out
among undergraduate students and only in one public university called UTM, Skudai
Johor despite having many public and private universities in the state of Johor. Thus,
this study does not generalize to other populations. It is suggested to conduct a further

study by other researcher considering these limitations.
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1.10 Significance of Study

The significance of this study is to create awareness among the undergraduate
students on the issues of social media addiction and its impact towards a person’s life
especially among undergraduate students. It is important for the undergraduate
students to understand and realise the seriousness of social media addiction as it is one
of the best ways for them to control social media usage willingly without implementing

any force on them by the others.

1.10.1 Significance of Study to Students

Many undergraduate students are attached to the social media and their gadgets
like a leech and eventually failed to balance their time spend in their personal life or
social media. As a result, one gets addicted to social media and started misusing it for
the negative purposes (Saaondo & Aondoakula Ighaakaa, 2018). We tend to hear many
cases among undergraduate students which are related to social media (Ghazali, 2019;
Alias & Parzi, 2015 & VK Team, 2015; “Graduan UiTM Langgar Protokol Majlis
Konvo”, 2015). However, we failed to realize and identify what are the causes for them
to get addicted to social media and why are they misusing or over using the social

media tool. Hence, this study will help to clarify and answer the questions above.

Studies shows that low self-esteem students tend to use and gets addicted to
social media more compared to the low self-esteem students since it helps to build
their confidence (Balakrishnan & Shamim, 2013, Busalim et al., 2019, Bahrainian &
Gorji, 2014). Putting aside the benefit of social media to the students, they tend to
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project a new identity in social media which they loved to show in their real life and
slowly starts to dominate the social media platform. The problems occur when they
start to create social pressure and social comparison to others or even to themselves

while portraying the reel identity to their virtual friends.

This situation may or may not influence the students’ attitude in using social
media. Besides, their attitude in liking or disliking social media, posting a positive or
negative post is also entirely based on the student’s attitude (Ming Thang et al., 2016).
Sadly, many undergraduate students are projecting their attitude towards social media
and falls for the addiction without being aware of it (Balakrishnan & Shamim, 2013).
Thus, realising the chain and relationship between self-esteem and attitude towards
social media, it is significant to conduct this research as it may help to boost their
confidence, shape their attitude and reduce the issue of social media addiction among
undergraduate students.

At the same time, mental health due to social media addiction among
undergraduate students are also at a worrying level (Abd Rahim, 2016). Many
undergraduate students are suffering from psychological health issues such as
depression and anxiety yet they are willing to face the consequences (Mohd Nawi &
Hamzah, 2020, Duradoni et al., 2020, Murugesan & Mohd Hamzaht, 2018, Shukla &
Yashaswi Singh, 2017, Ahmad et al., n.d). Since the issues are increasing drastically,
it is important to create awareness on social media addiction so that pre-emptive
measures can be taken by many parties. As a conclusion, this study is significance as
it may provide information that would help in nurturing a better life for the law

students.
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1.10.2 Significant to the Current Body of Knowledge

As mentioned above, most of the previous studies conducted by the researchers
are based on high school students and western countries context. In fact, there are not
many studies on self-esteem, attitude and social media addiction which is based on
Asian countries especially in Malaysia. Besides, the previous researches also shows
that there is an inconsistent in the previous findings. For instance, some of the studies
shows that there is no significance relationship between self-esteem and social media
addiction while some of the study proofed that there is a significant relationship

between the two variables.

The same scenario applied for the attitude variables and social media addiction.
The findings of the study have a potential to vary since the cultures, upbringings and
lifestyles of the western countries’ university students are different from the students
in Malaysian university. Hence, it is significant to carry out this research among

undergraduate students in Malaysia as it helps to eliminate the research gap.

1.11 Definition of Terms

In this study, there are a few important concepts discussed by the researcher
such as self-esteem, attitude, social media addiction and undergraduate students. The

definition for the respected concepts were explained below;
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1.11.1 Self-esteem

Self-esteem is known as one of the self-related personality traits which helps
to influence a person’s behaviour and motivation (Wai & Osman, 2019). According to
Rosenberg (1979), self-esteem is the measurement of sense of personal worth or
worthiness (Rosenberg, 1979). In other word, it is the extent to which what we think
or how we value about ourselves or our own ability and the confidence that we have
(Acun, 2020, Huffman, 2006).

Practically, self-esteem is important in order to get satisfied with our life and
our own personality. Failure to meet the expectations of self-esteem may lead to
various psychological problems (Wai & Osman, 2019). The level of self-esteem of a
person is based on how an individual value him or herself based on self-evaluative
thoughts and feelings (Wai & Osman, 2019). Despite the level of a person’s self-
esteem, it will influence one’s attitude and feelings towards the events (lbili &

Billinghurst, 2019).

In the context of this study, self-esteem of the undergraduate students was
analysed in order to identify the level of self-esteem among undergraduate students in
UTM Skudai, Johor and also to determine the relationship between self-esteem and
social media addiction among the students. The main instrument used to assess the
student’s self-esteem is ‘Rosenberg self-esteem scale’ (1965) which was developed by
Dr. Morris Rosenberg (Park & Park, 2019). This instrument helps to measure the
undergraduate students of UTM, Skudai, Johor’s, both positive and negative feelings

about themselves.
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1.11.2 Attitude

Attitude can be defined as an emotion, impression and behaviours towards a
specific object, an individual, thing or event (Cherry, 2020, Saaondo & Aondoakula
Igbaakaa, 2018). Attitude is also known as a habit (Bain, n.d.). The positive or negative
attitude can be formed based on the person’s past and present as well. The
psychological definitions of attitude acknowledge verbal expression as a behaviour
while sociological definition of attitude explains attitude as an intention to act
(Chaiklin, 2011). Although there is no particular definition in literature for the term

attitude, there are some researchers who explains on attitude (Altmann, 2008).

In this study, attitude of the undergraduate students in UTM Skudai, Johor was
observed and analysed in order to find out on their attitude in using social media and
also to determine the relationship between attitude and social media addictions among
undergraduate students. The instrument used to measure attitude and attitude towards
social media addiction is ‘Media and Technology Usage and Attitude Scale’ (2013)
developed by Larry Rosen, Kelly Whaling, Mark Carrier and Nancy A. Cheever
(Rosen, Whaling, Carrier, Cheever & Rokkum, 2013).

1.11.3 Social Media Addiction

Addiction can be defined as repetitive behaviour or actions that continue to
occur despite trying to refrain or moderate use (Can & Kaya, 2016). The term of

addiction has closely correlate with social media addiction. Sashittal et.al (2015)
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mentioned that the young generations are strongly connected to their smart phones and
social media. Social media addiction has been defined in many ways.

In the context of this study, social media addiction, a dependent variable was
analysed and findings were interpreted to identify the addiction level in using social
media by the undergraduate students in UTM Skudai, Johor and how the independent
variables in this study influence social media addiction. Measurement of social media
addiction can be done via number of frequencies a person uses social media or how
long it has been used, or even via their behaviour in using social media. The instrument
used in this study to measure this variable is Bergan Social Media Addiction Scale
(BSMAS) (2016) which is an adaptation of Bergan Facebook Addiction Scale (BFAS)
(Shahnawaz & Rehman, 2020).

1.11.4 Undergraduate Students

Student is a person who seeks knowledge of a specific subject at schools,
colleges, universities, academies or even other authorised education facility (Hong &
Jo, 2017). Undergraduate defines as a student who is pursuing their first higher level
degree in either university or college and they can be at any age but usually, the
majority of the undergraduate students falls in between their late teens and early
twenties where they entered their courses right after high school. These students are
known as traditional university undergraduates (Bye, Pushkar & Conway, 2007,

"What Is an Undergraduate Student? A Definition | Postgrad.com”, n.d.).
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In this study, the researcher opts for undergraduate students from the Faculty
of Science, Faculty of Engineering and Faculty of Social Science and Humanities in
UTM, Skudai Johor as a population in investigating the relationship between self-
esteem and attitude towards social media addiction. There are no restrictions on the

year of study of the undergraduate students in UTM, Skudai.

1.12 Summary

This chapter gives an overall picture on social media addiction among
undergraduate students. Besides, this study also explains on how self-esteem and
attitude of the undergraduate students influence them to get addicted to social media.
The researcher has highlighted the problem that needs to be addressed followed by
justifications on why this research needs to be conducted. Taking the problem as a
rationale and the theories as a guide, this research intends to find out ways in which it
could benefit the immediate population. Thus, the researcher intends to identify if there
is a significant relationship between self-esteem and attitude among undergraduate
students in UTM, Skudai Johor towards social media addiction.

32



REFERENCES

Abdul Hamid, N., Ishak, M., Ismail, S., & Mohmad Yazam, S. (2013). Social Media
Usage among University Students in Malaysia. Social Media and The New
Academic  Environment:  Pedagogical Challenges, 244 -  255.
https://doi.org/10.4018/978-1-4666-2851-9.ch012

Abd Rahim, R. (2016). Majoriti belia negara ketagih internet, media sosial, berdepan
risiko masalah mental. BH Online. Retrieved 20 December 2020, from
https://www.bharian.com.my/bhplus-0ld/2016/08/182970/majoriti-belia-
negara-ketagih-internet-media-sosial-berdepan-risiko.

Abdul Aziz M., Wan Ismail WS, Bahar N, Mahadevan R, & Azhar Shah S. (2018).
Internet Addiction among Secondary School Students in Klang Valley,
Malaysia: What is the Association with Depressive Symptoms, Anxiety
Symptoms, and Self- Esteem? IMJM, 17(2), 17 - 26. Retrieved 4 January 2021,
from.

abcactionnews. (2019). Ohio high school student expelled for posting explicit meme
to social media. Retrieved from
https://www.abcactionnews.com/news/national/ohio-high-school-student-
expelled-for-posting-explicit-meme-to-social-media

Acun, L. (2020). The Relationship among University Students’ Trust, Self-Esteem,
Satisfaction with Life and Social Media Use. International Journal of
Instruction, 13(1), 35 - 52.
https://doi.org/https://doi.org/10.29333/iji.2020.1313a

Adila, P. (2018). Bertemu Di Media Sosial Hingga Membawa Ke Jinjang Pelamin.
Pesona Pengantin. Retrieved 27 December 2020, from
https://www.pesonapengantin.my/bertemu-di-media-sosial-hingga-
membawa-ke-jinjang-pelamin/.

Afacan, O., & Ozbek, N. (2019). Investigation of Social Media Addiction of High
School Students. International Journal of Educational Methodology, 5(2), 235
- 245. Retrieved 20 November 2020, from http://www.ijem.com/.

Ahadzadeh, A., Sharif, S., & Ong, F. (2017). Self-schema and self-discrepancy
mediate the influence of Instagram usage on body image satisfaction among
youth.  Computers in  Human  Behaviour, 68, 8 - 16.
https://doi.org/http://dx.doi.org/10.1016/j.chb.2016.11.011

Ahmad, R., Hassan, N., Mohd Tajuddin, J., & Tan Wimpi, Y. (2018). A Study On
Social Media Usage Among Private University Students in Klang Valley.

211


https://www.bharian.com.my/bhplus-old/2016/08/182970/majoriti-belia-negara-ketagih-internet-media-sosial-berdepan-risiko.
https://www.bharian.com.my/bhplus-old/2016/08/182970/majoriti-belia-negara-ketagih-internet-media-sosial-berdepan-risiko.
https://www.abcactionnews.com/news/national/ohio-high-school-student-expelled-for-posting-explicit-meme-to-social-media
https://www.abcactionnews.com/news/national/ohio-high-school-student-expelled-for-posting-explicit-meme-to-social-media
https://doi.org/http:/dx.doi.org/10.1016/j.chb.2016.11.011

Jurnal Sultan Alauddin Sulaiman Shah, 5(2), 257 - 266. Retrieved 7
December 2020, from.

Ahmad, I. (2018). The History of Social Media [Infographic]. Social Media Today.
Retrieved 25 December 2020, from
https://www.socialmediatoday.com/news/the-history-of-social-media-
infographic-1/522285/.

Ahmad Suhaimi, Z., & Hussin, R. (2018). Innovation of Facebook Use as a Media of
Teaching and Learning of Schoolchildren in Visual Art Education. Jurnal Seni
Dan Pendidikan Seni, 6, 30 - 46. Retrieved 28 December 2021, from
https://ejournal.upsi.edu.my/index.php/JSPS/article/view/2279/1600.

Ahmed Amin, Z. (2017). Attitude - Formation and Change. Presentation.

Ajzen, 1., & Fishbein, M. (2005). The Influence of Attitudeson Behavior. In 1. Ajzen
& M. Fishbein, The handbook of attitudes (pp. 173 - 221). Mahwah, NJ:
Lawrence Erlbaum Associates. Retrieved 14 January 2021, from
https://www.researchgate.net/publication/264000974 The_Influence_of Attitu
des_on_Behavior.

Akhtar, M. (2016). Research in Social Science: Interdisciplinary Perspectives (1st ed.,
p. 17).

Alias, A., & Parzi, M. (2015). Remaja terpengaruh media sosial | Berita Harian.
Berita Harian. Retrieved 20 December 2020, from
https://www.bharian.com.my/bhplus-old/2015/05/50941/remaja-terpengaruh-
media-sosial.

Allen, J. (2017). The History of Social Media - Where did it all start? Future
Marketing. Retrieved 25 December 2020, from https://www.future-
marketing.co.uk/the-history-of-social-media/.

Al-Menayes, J. (2015). Social Media Use, Engagement and Addiction as Predictors of
Academic Performance. International Journal of Psychological Studies, 7(4),
86 - 94. https://doi.org/10.5539/ijps.v7n4p86

Al-Rahmi, W., Othman, M., & Mi Yusuf, L. (2015). Effect of Engagement and
Collaborative Learning on Satisfaction Through the use of Social Media on
Malaysian Higher Education. Research Journal of Applied Sciences,
Engineering and Technology, 9(12), 1132 - 1142.
https://doi.org/10.19026/rjaset.9.2608

Altmann, T. (2008). Attitude: A Concept Analysis. Nursing Forum, 43(3), 144-150.
https://doi.org/10.1111/j.1744-6198.2008.00106.x

212


https://www.socialmediatoday.com/news/the-history-of-social-media-infographic-1/522285/
https://www.socialmediatoday.com/news/the-history-of-social-media-infographic-1/522285/
https://ejournal.upsi.edu.my/index.php/JSPS/article/view/2279/1600.
https://www.bharian.com.my/bhplus-old/2015/05/50941/remaja-terpengaruh-media-sosial.
https://www.bharian.com.my/bhplus-old/2015/05/50941/remaja-terpengaruh-media-sosial.
https://www.future-marketing.co.uk/the-history-of-social-media/
https://www.future-marketing.co.uk/the-history-of-social-media/
https://doi.org/10.19026/rjaset.9.2608

Amin. (2020). Attitude- Formation and Change. Slideshare.net. Retrieved 16
December 2020, from https://www.slideshare.net/zulfiquer732/attitude-
formation-and-change.

Andersson, M., & Fredriksson, M. (2012). Decision-makers’ Attitudes and Behaviors
Toward E-mail Marketing (Master). Jonkoping University.

A Rahman, N., & Hj. Hassan, M. (2015). Social Media Research Trends in Malaysia:
An Analysis of Three Major Communication Journals in Malaysia. In Second
International Conference On Media, Communication and Culture (pp. 1 - 18).
Penang. Retrieved 25 December 2020, from http://eprints.usm.my/32056/.

Asenahabi, B. (2019). Basics of Research Design: A Guide to selecting appropriate
research design. International Journal of Contemporary Applied Researches,
6(5), 76 - 89. Retrieved 28 January 2021, from
https://www.researchgate.net/publication/342354309 Basics_of Research_Des
ign_A_Guide_to_selecting_appropriate_research_design.

A Theory of Self-Esteem. Social Forces, 80, 1041-1068. Retrieved from:
http://www.onlinecef.net/file.php/1/CEF_Resources/Articles/A%20Theory%20
of %20Self-Esteem.pdf

Athukorala, A. (2018). Factors Affecting Use of Social Media by University Students:
A Study at Wuhan University of China. Journal of The University Librarians
Association of Sri Lanka, 21(2), 44. https://doi.org/10.4038/jula.v21i2.7917

Augustin, R. (2020). Bermula dari minat, pelajar kolej berjaya jana pendapatan
lumayan melalui kandungan digital. Free Malaysia Today. Retrieved 27
December 2020, from
https://www.freemalaysiatoday.com/category/bahasa/2020/08/26/bermula-dari-
minat-pelajar-kolej-berjaya-jana-pendapatan-lumayan-melalui-kandungan-
digital/.

Ayeni, P. (2019). Social Media Addiction: Symptoms and Way Forward. The
American Journal of Interdisciplinary Innovations and Research, I(1V), XIX -
XLII. Retrieved 27 December 2020, from.

Azizi, S., Soroush, A., & Khatony, A. (2019). The relationship between social
networking addiction and academic performance in Iranian students of medical
sciences: a cross-sectional study. BMC Psychology, 7(28), 1 - 8.
https://doi.org/https://doi.org/10.1186/s40359-019-0305-0

Bahrainian, S. and Gorji, O., 2014. Relationship of Internet addiction with self-esteem
and depression in university students. 55, pp.86- 89.

Bahrainian, S., Alizadeh, K., Raeisoon, Gorji, O., & A. Khazaee. (2014). Relationship
of Internet addiction with self-esteem and depression in university — students,

213


https://www.slideshare.net/zulfiquer732/attitude-formation-and-change.
https://www.slideshare.net/zulfiquer732/attitude-formation-and-change.
http://eprints.usm.my/32056/
http://www.onlinecef.net/file.php/1/CEF_Resources/Articles/A%20Theory%20of
http://www.onlinecef.net/file.php/1/CEF_Resources/Articles/A%20Theory%20of

55, 86 - 89. Retrieved 7 December 2020, from. Bahaudin, N. (2015). Instagram
satukan keluarga terpisah 24 tahun | Berita Harian. Berita Harian. Retrieved 27
December 2021, from https://www.bharian.com.my/bhplus-
0ld/2015/10/91381/instagram-satukan-keluarga-terpisah-24-tahun.

Bain, R. An Attitude on Attitude Research. American Journal of Sociology, 33(1927 -
28), 940-957. Retrieved 21 December 2020, from
https://brocku.ca/MeadProject/Bain/Bain_1928.html.

Balakrishnan, V., & Shamim, A. (2013). Malaysian Facebookers: Motives and
addictive behaviours unraveled. Elsevier, 29, 1342 - 1349.
https://doi.org/doi.org/10.1016/j.chb.2013.01.010

Balakrishnan, J., & Griffiths, M. (2017). Social media addiction: What is the role of
content in YouTube? Journal of Behavioral Addictions, 6(3), 364 - 377.
https://doi.org/10.1556/2006.6.2017.058

Bergagna, E., & Tartaglia, S. (2018). Self-esteem, social comparison, and Facebook
use. Europe’S  Journal of  Psychology, 14(4), 831-845.
https://doi.org/10.5964/ejop.v14i4.1592

Baron, R., & Branscombe, N. (2012). Social Psychology (13th ed., pp. 141 - 156).
Pearson Education.

Beyond Facebook: A look at social network history - A look at social network history
(2012). Beyond Facebook: A look at social network history - A look at social
network history. The Economic Times. Retrieved 27 December 2020, from
https://economictimes.indiatimes.com/corporate-industry/beyond-facebook-a-
look-at-social-network-history/a-look-at-social-network-
history/slideshow/13296931.cms.

Bkachnio, A., Przepiorka, A. and Rudnicka, P., 2016. Narcissism and self-esteem as
predictors of dimensions of Facebook use. Elsevier, 90, pp.296 - 301.

Blachnio, A., Przepiorka, A., Senol - Durak, E., Durak, M., & Sherstyuk, L. (2017).
The role of personality traits in Facebook and Internet addictions: A study on
Polish, Turkish, and Ukrainian samples. Elsevier, 68, 269 - 275.
https://doi.org/10.1016/j.chb.2016.11.037

Boru, T. (2018). Research Methodology (Ph. D). University of South Africa.
Boyd, D., & Ellison, N. (2008). Social Network Sites: Definition, History, and

Scholarship. Journal of Computer-Mediated Communication, 13, 210 - 230.
https://doi.org/10.1111/j.1083-6101.2007.00393.x

214


https://www.bharian.com.my/bhplus-old/2015/10/91381/instagram-satukan-keluarga-terpisah-24-tahun.
https://www.bharian.com.my/bhplus-old/2015/10/91381/instagram-satukan-keluarga-terpisah-24-tahun.
https://brocku.ca/MeadProject/Bain/Bain_1928.html.
https://doi.org/10.5964/ejop.v14i4.1592
https://economictimes.indiatimes.com/corporate-industry/beyond-facebook-a-look-at-social-network-history/a-look-at-social-network-history/slideshow/13296931.cms.
https://economictimes.indiatimes.com/corporate-industry/beyond-facebook-a-look-at-social-network-history/a-look-at-social-network-history/slideshow/13296931.cms.
https://economictimes.indiatimes.com/corporate-industry/beyond-facebook-a-look-at-social-network-history/a-look-at-social-network-history/slideshow/13296931.cms.
https://doi.org/10.1016/j.chb.2016.11.037
https://doi.org/10.1111/j.1083-6101.2007.00393.x

Bradley, D. (2015). Why be creative on social media? Phys.org. Retrieved 27
December 2020, from  https://phys.org/news/2015-04-creative-social-
media.html.

Brahma, K., & Verma, D. (2018). Students’ Attitude towards Social Networking Sites
(SNSs): A Case Study of Central Institute of Technology (CIT) Kokrajhar,
Assam. Library Philosophy and Practice (E-Journal). Retrieved 9 November
2020, from http://digitalcommons.unl.edu/libphilprac/1878.

Brown, M. (2015). Classmates turns 20: How the social network missed an
opportunity to be Facebook. GeekWire. Retrieved 25 December 2020, from
https://www.geekwire.com/2015/classmates/.

Bruno Eze, C. (2018). How to Write a Scope of Work for a Research Project

Nairaproject.com. Retrieved 19 December 2020, from
https://nairaproject.com/blog/how-to-write-scope-of-study-of-a-research-paper-
wi th-examples.html.

Brousmiche, K., Kant, J., Sabouret, N., & Prenot-Guinard, F. (2016). From Beliefs to
Attitudes: Polias, a Model of Attitude Dynamics Based on Cognitive Modeling
and Field Data. Journal of Artificial Societies and Social Simulation, 19(4).
https://doi.org/10.18564/jasss.3161

Buhari, S., Ahmad, G., & Hadi Ashara, B. (2014). Use of Social Media among
Students of Nigerian Polytechnic. In International Conference on
Communication, Media, Technology and Design. Turkey; Research Gate.
Retrieved 30 November 2020, from
https://www.researchgate.net/publication/328017391 Use_of Social_Media_a
mong_Students_of Nigerian_Polytechnic.

Buran Kése, O., & Dogan, A. (2019). The Relationship between Social Media
Addiction and Self-Esteem among Turkish University Students. Addicta: The
Turkish Journal On Addictions, 6(1), 175-190.
https://doi.org/10.15805/addicta.2019.6.1.0036

Bye, D., Pushkar, D., & Conway, M. (2007). Motivation, Interest, and Positive Affect
in Traditional and Nontraditional Undergraduate Students. Adult Education
Quarterly, 57(2), 141-158. https://doi.org/10.1177/0741713606294235

Cabral, J. (2011). Is Generation Y Addicted to Social Media? The Elon Journal of
Undergraduate Research in Communications, 2(1), 5 - 14. Retrieved 15 January
2021, from https://www.elon.edu/u/academics/communications/journal/wp-
content/uploads/sites/153/2017/06/EJSpring11_Full.pdf#page=8.

Can, L., & Kaya, N. (2016). Social networking sites addiction and the effect of attitude
towards social network advertising. Procedia - Social and Behavioral Sciences,
235, 484 - 492. https://doi.org/10.1016/j.sbspro.2016.11.059

215


http://digitalcommons.unl.edu/libphilprac/1878.
https://www.geekwire.com/2015/classmates/
https://nairaproject.com/blog/how-to-write-scope-of-study-of-a-research-paper-with-examples.html.
https://nairaproject.com/blog/how-to-write-scope-of-study-of-a-research-paper-with-examples.html.
https://www.researchgate.net/publication/328017391_Use_of_Social_Media_am
https://www.researchgate.net/publication/328017391_Use_of_Social_Media_am
https://doi.org/10.1016/j.sbspro.2016.11.059

Carmody, C. (2020). Internet Addiction: Just Facebook Me! The Role of Social
Networking Sites in Internet Addiction. Computer Technology and Application,
3, 262- 267. Retrieved 19 November 2020, from.

Chaffey, D. (2020). Global social media research summary August 2020 | Smart
Insights.  Smart Insights. Retrieved 29 December 2020, from
https://www.smartinsights.com/social-media-marketing/social-media-
strategy/new-global-social-media-research/.

Chaiklin, H. (2011). Attitudes, Behavior, and Social Practice. The Journal of Sociology
& Social Welfare, 38(1), 31 - 54. Retrieved 17 December 2020, from.

Chancellor, S., & Choudhury, M. (2020). Methods in predictive techniques for mental
health status on social media: a critical review. Digital Medicine, 1 - 11.
https://doi.org/https://doi.org/10.1038/s41746-020-0233-7

Chawinga, W. (2017). Taking social media to a university classroom: teaching and
learning using Twitter and blogs. International Journal of Educational
Technology in Higher Education, 14(1). https://doi.org/10.1186/s41239-017-
0041-6

Cherry, K. (2020). How Can Our Attitudes Change and Influence Behaviors?
Verywell Mind. Retrieved 15 December 2020, from
https://www.verywellmind.com/attitudes-how-they-form-change-shape-
behavior-2795897#citation-1.

Che Noh, C. (2018). Meneroka ciri dan faktor buli siber dalam kalangan remaja di
Malaysia. Retrieved 3 January 2021, from
https://www.researchgate.net/publication/325256832_Meneroka_ciri_dan_fakt
or_buli_siber_dalam_kalangan_remaja_di_Malaysia.

Chinnasamy, D. (2020). Ahli politik cakna media sosial ubah persepsi rakyat | Berita
Harian. Berita Harian. Retrieved 27 December 2020, from
https://www.bharian.com.my/kolumnis/2020/03/665256/ahli-politik-cakna-
media-sosial-ubah-persepsi-rakyat.

Chin, C. (2020). Learning mustn’t stop with Covid-19. The Star Online. Retrieved 27

December 2020, from
https://www.thestar.com.my/news/education/2020/03/29/learning-mustnt-stop-
with-covid-19.

Choo Cheak, A., Gan Goh, G., & Chin, T. (2012). Online Social Networking Addiction
among University Students in Malaysia. International Journal On Social
Science Economics & Art, 2(4). Retrieved 25 December 2020, from.

216


https://www.smartinsights.com/social-media-marketing/social-media-strategy/new-global-social-media-research/
https://www.smartinsights.com/social-media-marketing/social-media-strategy/new-global-social-media-research/
https://www.verywellmind.com/attitudes-how-they-form-change-shape-behavior-2795897#citation-1.
https://www.verywellmind.com/attitudes-how-they-form-change-shape-behavior-2795897#citation-1.
https://www.bharian.com.my/kolumnis/2020/03/665256/ahli-politik-cakna-media-sosial-ubah-persepsi-rakyat.
https://www.bharian.com.my/kolumnis/2020/03/665256/ahli-politik-cakna-media-sosial-ubah-persepsi-rakyat.

Chua, T., & Chang, L. (2016). Follow me and like my beautiful selfies: Singapore
teenage girls’ engagement in self-presentation and peer comparison on social
media. Computers in  Human Behavior, 55, 190 - 197.
https://doi.org/http://dx.doi.org/10.1016/j.chb.2015.09.011

Clement. (2020). Most used social media 2020 | Statista. Statista. Retrieved 25
December 2020, from https://www.statista.com/statistics/272014/global-social-
networks-ranked-by-number-of-users/.

Costa, J., Matos, A., Telxelra Salvador, M., & Vale-Dlas, M. (2016). Evaluating
Use and Attitudes Towards Social Media and ICT for Portuguese youth: the
MTUAS-PY scale. The European Proceedings of Social & Behavioural

Sciences. https://doi.org/10.15405/epsbs.2016.07.02.9

Crano, W., & Gardikiotis, A. (2015). Attitude Formation and Change. International
Encyclopedia of the Social & Behavioral Sciences, 169 - 174.
https://doi.org/10.1016/b978-0-08-097086-8.24004-x

Creswell, J. W. (2013). Research design: Qualitative, quantitative, and mixed methods
approaches: Sage publications.

D'Amato, G., Cecchi, L., Liccardi, G., Pellegrino, F., D'Amato, M., & Sofia, M.
(2012). Social Networks: A New Source of Psychological Stress or a Way to
Enhance Self-esteem? Negative and Positive Implications in Bronchial Asthma.
J Investig Allergol Clin Immunol, 22(6), 402 - 405. Retrieved 3 July 2021, from.

D'Arienzo, M., Boursier, V., & D. Griffiths, M. (2019). Addiction to Social Media and
Attachment Styles: A Systematic Literature Review. International Journal of
Mental Health and Addiction, 17, 1094 - 1118. Retrieved 11 November 2020,
from https://doi.org/10.1007/s11469-019-00082-5.

Dahri, A., & Mohd Yunus, A. (2017). The Effectiveness of Social Media as
Knowledge Management Sharing Tool in Government Agency: A Case Study.
International Journal of Academic Research in Business And Social Sciences,
7(12), 1189 - 1199. https://doi.org/10.6007/1JARBSS/v7-i12/3750

DataReportal — Global Digital Insights. 2020. Digital 2020: July Global Statshot —
Datareportal — Global Digital Insights. [online] Awvailable at:
<https://datareportal.com/reports/digital-2020-july-global-statshot> [Accessed
8 November  2020].

Deniz, L., & Gurultu, E. (2018). High School Students’ Social Media Addiction.
Kastamonu Education Journal, 26(2), 355-367. doi:10.24106/kefdergi.389780

Devi Ramachandran, S., Choy Chong, S., & Ismail, H. (2011). Organisational culture.
International Journal of Educational Management, 25(6), 615-634.
https://doi.org/10.1108/09513541111159086

217


https://doi.org/http:/dx.doi.org/10.1016/j.chb.2015.09.011
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://www.statista.com/statistics/272014/global-social-networks-ranked-by-number-of-users/
https://doi.org/10.6007/IJARBSS/v7-i12/3750

DiGeronimo, J. (2019). College students use social media for creative self-expression
|The Ithacan. Theithacan.org. Retrieved 27 December 2020, from
https://theithacan.org/life-culture/college-students-use-social-media-for-
creative-self-expression/.

Duley, J. (2020). The relationship between internet usage habits and student
achievement (Ph. D). Eastern Michigan University.

Duradoni, M., Innocenti, F., & Guazzini, A. (2020). Well-Being and Social Media: A
Systematic Review of Bergen Addiction Scales. Future Internet, 12(24), 1 - 12.
https://doi.org/0.3390/fi12020024

Emler, N. (2001). The costs and causes of low self-worth. Self-Esteem.

Esteves, K. (2012). Exploring Facebook to Enhance Learning and Student
Engagement: A Case from the University of Philippines (UP) Open University.
Malaysian Journal of Distance Education, 14(1), 1 - 15. Retrieved 12 December
2020, from.

Fuad, F. (2018). 'Keke Challenge’, beringat sebelum terkena | Berita Harian. Berita
Harian. Retrieved 3 January 2021, from
https://www.bharian.com.my/berita/kes/2018/07/453133/keke-challenge-
beringat-sebelum-terkena.

George, D., & Mallery, P. (2003). SPSS for Windows Step by Step: A Simple Guide
and Reference. 11.0 Update (4th ed.).

Ghazali, A. (2019). Banyak kajian bukti media sosial punca isu kesihatan. Sinarharian.
Retrieved 20 December 2020, from
https://www.sinarharian.com.my/article/32135/LIFESTY LE/Sinar-
Aktif/kesan-buruk-media-sosial.

Giunchiglia, F., Zeni, M., Gobbi, E., Bignotti, E., & Bison, I. (2017). Mobile Social
Media and Academic Performance, 3 - 13. https://doi.org/10.1007/978-3-319-
67256-4 1

Gliem, J., & Gliem, R. (2003). Calculating, Interpreting, and Reporting Cronbach’s
Alpha Reliability Coefficient for Likert-Type Scales. Midwest Research To
Practice Conference In Adult, Continuing, And Community Education.

Retrieved 2 February 2021, from
https://scholarworks.iupui.edu/bitstream/handle/1805/344/gliem+&+gliem.pdf?
sequence=1.

Goel, D. (2016). Impact of Students Attitude Towards Social Media Use in Education
on Their Academic Performance. AIMA Journal of Management & Research,
10(2/4). Retrieved 28 January 2021, from.

218


https://www.sinarharian.com.my/article/32135/LIFESTYLE/Sinar-Aktif/kesan-b
https://www.sinarharian.com.my/article/32135/LIFESTYLE/Sinar-Aktif/kesan-b
https://scholarworks.iupui.edu/bitstream/handle/1805/344/gliem+&+gliem.pdf?sequence=1.
https://scholarworks.iupui.edu/bitstream/handle/1805/344/gliem+&+gliem.pdf?sequence=1.

Goncu Kose, A., & Demircioglu, Z. (2020). Mediating effects of self-esteem in the
relationship between attachment styles and social media addiction among
university students. Dusunen Adam the Journal Of Psychiatry And Neurological
Sciences, 33, 8 - 18. https://doi.org/10.14744/dajpns.2019.00056

Gonzales, A., & Hancock, J. (2011). Mirror, Mirror on my Facebook Wall: Effects of
Exposure to Facebook on Self-Esteem. Cyberpsychology, Behavior, And Social
Networking, 14, 79 - 83. https://doi.org/10.1089/cyber.2009.0411

Graduan UiTM Langgar Protokol Majlis Konvo. Mynewshub. (2015). Retrieved 20
December 2020, from https://www.mynewshub.tv/hangat/graduan-uitm-
langgar-protokol-majlis-konvo/.

Grau, S., Kleiser, S., & Bright, L. (2019). Exploring social media addiction among
student Millennials. Qualitative Market Research: An International Journal,
22(2), 200-216. https://doi.org/10.1108/qmr-02-2017-0058

Griffiths, M., Kuss, D., & Demetrovics, Z. (2014). Chapter 6 - Social Networking
Addiction: An Overview of Preliminary Findings. In Behavioral Addictions (pp.
119 - 141). Retrieved 26 December 2020, from
https://www.sciencedirect.com/science/article/pii/B9780124077249000069.

Gul, S., & Diken, E. H. (2018). An investigation of the preservice science teachers’
social media addictions. E-Kafkas Journal of Educational Research, 5(1), 41-50.
doi:10.30900/kafkasegt.386531

Guyer, J., & Johnston, T. (2018). Upward and downward social comparisons: A brief
historical overview. https://doi.org/10.1007/978-3-319-28099-8 1912-1

Haand, R., & Shuwang, Z. (2020). The relationship between social media addiction
and depression: a quantitative study among university students in Khost,
Afghanistan. International Journal of Adolescence And Youth, 25(1), 780 - 786.
https://doi.org/10.1080/02673843.2020.1741407

Halder, T., 2019. Student Attitude Towards Social Media in Relation Their Academic
Achievement. Impact Journals, 7(4), pp.155-166.

Hanafi, K., & Abd. Rahim, M. (2017). Penggunaan Media Sosial dan Faktor-faktor
yang Mempengaruhi Terbentuknya Gerakan Sosial Oleh Pemimpin Pelajar
Universiti di Bandar Pekan Baru, Riau, Indonesia. Journal of Social Sciences
And Humanities, 12(2), 87 - 101. Retrieved 3 January 2021, from
https://ejournal.ukm.my/ebangi/article/viewFile/20396/6435.

Han, R., & Leung, B. (2015). A survey on Weifang teachers’ attitudes toward teaching
Chinese folk music. International Journal of Music Education, 35(2), 202-215.
https://doi.org/10.1177/0255761415620521

219


https://doi.org/10.1089/cyber.2009.0411
https://www.sciencedirect.com/science/article/pii/B9780124077249000069.
https://doi.org/10.1007/978-3-319-28099-8_1912-1
https://doi.org/10.1080/02673843.2020.1741407

Hao, B., Lin Li, Ang Li, & Zhu, T. (2013). Predicting Mental Health Status on Social
Media. https://doi.org/10.1007/978-3-642-39137-8 12

Harwell, M.R. Research design: Qualitative, quantitative, and mixed methods. (2011).
In C. Conrad & R.C. Serlin (Eds.), The Sage handbook for research in education:
Pursuing ideas as the keystone of exemplary inquiry (Second Edition). Thousand
Oaks, CA: Sage.

Hassim, N., Hasmadi, M., & Sharipudin, M. (2018). Social media or social
comparison? An analysis of Instagram use among Malaysian youth. In The Sixth
International Conference in Communication and Media. Penang; Research Gate.
Retrieved 7 December 2020, from
https://www.researchgate.net/publication/329607476_Hassim_N_Hasmadi_M
HN_Sharipudin_MNS_2018 From_YOLO_to FOMO_-
_An_analysis_of_Instagram
_use_among_Malaysian_youth_Paper_presented _at_i-

COME2018 _International
_Conference_on_Communication_and_Media_Penang.

Hashim, Y. (2010). Determining Sufficiency of Sample Size in Management Survey
Research Activities. International Journal of Organisational Management &
Entrepreneurship Development, 6(1), 119 - 130. Retrieved 28 January 2021,
from
https://www.researchgate.net/publication/259822166 Determining_Sufficiency
_Of _Sample_Size _In_Management_Survey Research_Activities.

Hawi, N., & Samaha, M. (2017). The Relations Among Social Media Addiction, Self-
Esteem, and Life Satisfaction in University Students. Social Science Computer
Review, 35(5), 576 - 586. https://doi.org/10.1177/0894439316660340

H. Busalim, A., Masrom, M., & Wan Zakaria, W. (2019). The impact of Facebook
Addiction and self-esteem on students’ academic performance: A multi-group
analysis. Elseview, 142.
https://doi.org/doi.org/10.1016/j.compedu.2019.103651

Heale, R., & Twycross, A. (2015). Validity and reliability in quantitative studies.
Evidence Based Nursing, 18(3), 66-67. https://doi.org/10.1136/eb-2015-102129

Henriques, M., & Patnaik, D. (2020). Social Media and Its Effects on Beauty. Beauty
- Cosmetic Science, Cultural Issues and Creative Developments.
https://doi.org/10.5772/intechopen.93322

Hj Ahmad, A., Idris, I., & LiJing, R. (2019). The Effects of Self-Esteem and Influence
of Friends via Social Media on Body Image Amongst Children. International

220


https://www.researchgate.net/publication/329607476_Hassim_N_Hasmadi_MHN
https://www.researchgate.net/publication/329607476_Hassim_N_Hasmadi_MHN
https://doi.org/10.1136/eb-2015-102129

Journal of Financial Research, 10(5), 40 - 53.
https://doi.org/10.5430/ijfr.v10n5p40

Hj. Ahmad, J., Ismail, N., & Nasir, N. Investigating Malaysian Youth’s Social Media
Usage, Competencies and Practice with regard to Crime Prevention: An
Application of the Social Media Literacy Model. Retrieved 12 December 2020,
from.,

Hong, S., & Klive Oh, S. (2020). Why People Don’t Use Facebook Anymore? An

Investigation into the Relationship Between the Big Five Personality Traits and

the Motivation to Leave Facebook. Brief Research Report, 11(1497), 1 - 9.
https://doi.org/10.3389/fpsyg.2020.01497

Hong, J., & Jo, 1. (2017). Undergraduate Students’ Use of Online Information in World
Geography: Source Types and Selection Criteria. Review of International
Geographical Education Online, 7(2), 171 - 189. Retrieved 21 July 2021, from
https://files.eric.ed.gov/fulltext/EJ1157790.pdf.

Ho, K. (2020). Malaysians spend almost a quarter of their day on social media.
YouGov: What the world thinks. Retrieved 13 December 2020, from
https://my.yougov.com/en-my/news/2019/04/30/malaysians-spend-almost-
quarter -their-day-social-m/.

Hou, Y., Xiong, D., Jiang, T., Song, L., & Wang, Q. (2019). Social media addiction:

Its impact, mediation, and intervention. Journal of Psychosocial Research
On Cyberspace, 13(1), 1-18. https://doi.org/http://dx.doi.org/10.5817/CP2019-
1-4

Huang, R., Tlili, A., Chang, T., Zhang, X., Nascimbeni, F., & Burgos, D. (2020).
Disrupted classes, undisrupted learning during COVID-19 outbreak in China:
application of open educational practices and resources. Smart Learning
Environments, 7(1). https://doi.org/10.1186/s40561-020-00125-8

Hussain, D., 2012. A Study to Evaluate the Social Media Trends among University
Students. Procedia - Social and Behavioral Sciences, 64, pp.639-645.

Ibili, E., & Billinghurst, M. (2019). The Relationship between Self-Esteem and Social
Network Loneliness: A Study of Trainee School Counsellors. Malaysian Online
Journal of Educational Technology, 7(3), 39 - 56. Retrieved 7 December 2020,
from http://dx.doi.org/10.17220/mojet.2019.03.004.

Ibrahim, M. (2018). Pinda AUKU lulus, mahasiswa bebas berpolitik. HM Online.
Retrieved 27 December 2020, from
https://www.hmetro.com.my/utama/2018/12/402442/pinda-auku-lulus-
mahasiswa-bebas-berpolitik.

221


https://doi.org/10.3389/fpsyg.2020.01497
https://my.yougov.com/en-my/news/2019/04/30/malaysians-spend-almost-quarter-their-day-social-m/
https://my.yougov.com/en-my/news/2019/04/30/malaysians-spend-almost-quarter-their-day-social-m/
https://doi.org/10.1186/s40561-020-00125-8
http://dx.doi.org/10.17220/mojet.2019.03.004.

Ikachoi, D., Mberia, H., & Ndati, N. (2015). Self-Esteem as a Mediator between Social
Media and Communication Skills: A Case Study of Undergraduate Students
at St. Augustine University of Tanzania, Mwanza Campus. International

Journal of Scientific and Research Publications, 5(8), 1 - 7. Retrieved 7
December 2020, from http://www.ijsrp.org.

In, J. (2017). Introduction of a pilot study. Korean Journal of Anesthesiology, 70(6),
601. https://doi.org/10.4097/kjae.2017.70.6.601

J. Al-Menayes, J. (2015). Dimensions of social media addiction among university
students in Kuwait. Research Gate, 4(1), 23 - 28.
https://doi.org/10.11648/j.pbs.20150401.14

Jafarkarimi, H., Sim, A., Saadatdoost, R., & Mei Hee, J. (2016). Facebook Addiction
among Malaysian Students. International Journal of Information And Education
Technology, 6(6), 465-469. https://doi.org/10.7763/ijiet.2016.v6.733

Jain, V. (2014). 3D Model of Attitude. International Journal of Advanced Research
in Management and Social Sciences, 3(3), 1 - 12. Retrieved 17 December
2020, from.

Jamaluddin, H., & Nathan, R. (2012). Determinants and prevalence of Social
Networking addiction among varsity students in Malaysia. Researchgate.
Retrieved 10 November 2020, from
https://www.researchgate.net/publication/270740671 Determinants_and_preva
lence_of Social_Networking_addiction_among_varsity_students_in_Malaysia.

Jan, M., Soomro, S., & Ahmad, N. (2017). Impact of Social Media on Self-Esteem.
European Scientific Journal, 13(23), 329 - 341.
https://doi.org/10.19044/esj.2017.v13n23p329

J. Clement. (2020). U.S. social reach by age 2019 | Statista. Statista. Retrieved 9
November 2020, from https://www.statista.com/statistics/471370/us-adults-
who-use-social-networks-age/.

Jilcha Sileyew, K. (2019). Research Design and Methodology (p. 27). Intechopen.

John, A., 2017. Student Attitudes On Social Media and Perception of Instructor Social
Media Use. Master. University of Louisville.

Johnston, K., Chen, M., & Hauman, M. (2013). Use, Perception and Attitude of
University Students Towards Facebook and Twitter. The Electronic Journal
Information Systems Evaluation, 16(3), 201 - 211. Retrieved 12 December 2020,
from http://www.ejise. com.

Karakaya, |., Sata, M., Corbaci, E., & Cetin, B. (2018). An Investigation of the Factors
That Affect High School Students’ Attitudes Towards Social Media by CHAID

222


http://www.ijsrp.org./
https://doi.org/10.11648/j.pbs.20150401.14
https://www.researchgate.net/publication/270740671_Determinants_and_prevalence_of_Soc
https://www.researchgate.net/publication/270740671_Determinants_and_prevalence_of_Soc
https://www.statista.com/statistics/471370/us-adults-who-use-social-networks-age/
https://www.statista.com/statistics/471370/us-adults-who-use-social-networks-age/

Analysis. Eurasian Journal of Educational Research, 76, 21 - 40. Retrieved 6
July 2021, from.

Karl, K., Peluchette, J. and Schlaegel, C., 2010. A Cross-Cultural Examination of
Student Attitudes and Gender Differences in Facebook Profile Content.
International Journal of Virtual Communities and Social Networking, 2(2),
pp.11-31.

Karimi, L., Khodabandelou, R., Ehsani, M., & Ahmad, M. (2014). Applying the Uses
and Gratifications Theory to Compare Higher Education Students’
Motivation for Using Social Networking Sites: Experiences from Iran,
Malaysia, United Kingdom, and South Africa. Contemporary Educational
Technology, 5(1), 53 - 72. Retrieved 17 December 2020, from.

Kaya, T., & Bicen, H. (2016). The effects of social media on students’ behaviors;
Facebook as a case study. Computers in Human Behavior, 59, 374 - 379.
https://doi.org/http://dx.doi.org/10.1016/j.chb.2016.02.036

Kementerian Pendidikan Malaysia. (2017). Garis Panduan Nilai dan Etika
Penggunaan Media Sosial Bagi Guru dan Murid (pp. 1- 14). Putrajaya:
Kementerian Pendidikan Malaysia.

Kemp, S. (2020). Digital 2020: July Global Statshot — DataReportal — Global Digital
Insights. DataReportal — Global Digital Insights. Retrieved 26 December 2020,
from https://datareportal.com/reports/digital-2020-july-global-statshot.

Kircaburun, K. (2016). Self-Esteem, Daily Internet Use and Social Media Addiction
as Predictors of Depression among Turkish Adolescents. Journal of Education
and Practice, 7(24), 64 - 72. Retrieved 7 December 2020, from
http://www.iiste.org.

Koonce, G., & Kelly, M. (2014). Analysis of the Reliability and Validity of a Mentor’s
Assessment for Principal Internships. NCPEA Education Leadership Review,
15(2), 33 - 48. Retrieved 2 February 2021, from
https://files.eric.ed.gov/fulltext/EJ1105546.pdf.

Krejcie & Morgan (1970). Determining sample size for research activities.
Educational and psychological measurement, 30(3), 607-610.

Ketengah bakat di media sosial. HM Online. (2015). Retrieved 27 December 2020,
from https://www.hmetro.com.my/node/32731.

Kumar, S., & Chong, 1. (2018). Correlation Analysis to Identify the Effective Data in
Machine Learning: Prediction of Depressive Disorder and Emotion States.
International Journal of Environmental Research and Public Health, 15(12),
2907. https://doi.org/10.3390/ijerph15122907

223


https://datareportal.com/reports/digital-2020-july-global-statshot.
http://www.iiste.org./
https://doi.org/10.3390/ijerph15122907

Kusumaningtyas, A., & Hakim, A. (2019). Jodoh di Ujung Jempol: Tinder sebagai
Ruang Jejaring Baru. Simulacra, 2(2), 101-114.
https://doi.org/10.21107/sml.v2i2.6147

Lanier, J. (2018). Ten Arguments for Deleting your Social Media Accounts Right Now
(p. 19). Henry Holt and Company.

Lau, W. (2017). Effects of social media usage and social media multitasking on the
academic performance of university students. Computers in Human Behavior,
68, 286 - 291. https://doi.org/http://dx.doi.org/10.1016/j.chb.2016.11.043

Leafman, J., Mathieson, K., & Ewing, H. (2013). Student Perceptions of Social
Presence and  Attitudes toward Social Media: Results of a Cross-Sectional
Study. International Journal of Higher  Education, 2(1), 67 - 77.
https://doi.org/10.5430/ijhe.v2n1p67

Leyla.O. The Psychology of Social Media Addiction - Cloudnames Blog.

Cloudnames.  Retrieved 11 November 2020, from
https://cloudnames.com/social-media/the-psychology-of-social-media-
addiction/.

L. Forest, A., & V. Wood, J. (2012). When Social Networking Is Not Working:
Individuals with Low Self-Esteem Recognize but Do Not Reap the Benefits of
Self-Disclosure on Facebook. Psychological Science, 23(3), 295 - 302.
https://doi.org/DOI: 10.1177/0956797611429709

Li Chung, K., Morshidi, I., Chen Yoong, L., & Nin Thian, K. (2019). The role of the
dark tetrad and impulsivity in social media addiction: Findings from
Malaysia. Elsevier, 143, 62 - 67.
https://doi.org/doi.org/10.1016/j.paid.2019.02.016

Lim, J., Agostinho, S., Harper, B., & Chicharo, J. (2013). Investigating the Use of
Social Media by University Undergraduate Informatics Programs in Malaysia.
In International Conference on Educational Technologies. Retrieved 12
December 2020, from.

Lim, J., Agostinho, S., Harper, B., & Chicharo, J. (2014). The engagement of social
media technologies by undergraduate informatics students for academic purpose
in Malaysia. Journal of Information Communication and Ethics In Society,
12(3), 177 - 194. Retrieved 12  December 2020, from
http://ro.uow.edu.au/sspapers/1141.

Mahadi, S., Jamaludin, N., Johari, R., & Muhammad Fuad, I. (2016). The Impact of
Social Media among Undergraduate Students: Attitude. Procedia - Social and
Behavioral Sciences, 219, 472 - 479.
https://doi.org/10.1016/j.sbspro.2016.05.022

224


https://doi.org/10.5430/ijhe.v2n1p67
https://cloudnames.com/social-media/the-psychology-of-social-media-addiction/
https://cloudnames.com/social-media/the-psychology-of-social-media-addiction/
https://doi.org/doi.org/10.1016/j.paid.2019.02.016
http://ro.uow.edu.au/sspapers/1141.
https://doi.org/10.1016/j.sbspro.2016.05.022

Mahasiswa perlu lebih 'matang’ menilai politik | Berita Harian. Berita Harian. (2018).
Retrieved 27 December 2020, from
https://www.bharian.com.my/rencana/komentar/2018/12/506341/mahasiswa-
perlu-lebih-matang-menilai-politik.

Malaysia set to amend regulations on social media video posts after public backlash.
The Straits Times. (2020). Retrieved 29 December 2020, from
https://www.straitstimes.com/asia/se-asia/malaysia-set-to-amend-regulations-
on-social-media-video-posts-after-public-backlash.

Malaysia: social media penetration 2020 | Statista. Statista. (2020). Retrieved 10
November 2020, from
https://www.statista.com/statistics/883712/malaysia-social-media-penetration/.

Malaysia: social media penetration 2020 | Statista. Statista. (2020). Retrieved 25
December 2020, from https://www.statista.com/statistics/883712/malaysia-
social-media-
penetration/#:~:text=Social%20media%20users%20as%20a%20percentage%?2
00f%?20the%20total%20population%20Malaysia%202020&text=As%200f%2
0January%202020%2C%20about,were%20active%20social%20media%20user
S.

Malay Mail. (2020). Survey: Participating in social networks most popular activity
among internet users in Malaysia. Retrieved from
https://www.malaymail.com/news/malaysia/2020/04/10/survey-participating-
in-social-networks-most-popular-activity-among-interne/1855471

Manfaatkan media sosial. HM Online. (2020). Retrieved 26 December 2020, from
https://www.hmetro.com.my/node/45037.

Marcinkowski, T., & Reid, A. (2019). Reviews of research on the attitude—behavior
relationship and their implications for future environmental education research.
Environmental Education Research, 25(4), 459 - 471.
https://doi.org/https://doi.org/10.1080/13504622.2019.1634237

Matson, M. 8 Advantages of Using Social Media in Your Recruitment Advertising
Strategy. Zippia for Employers. Retrieved 27 December 2020, from
https://www.zippia.com/employer/8-advantages-using-social-media-
recruitment-advertising-strategy/.

Maxfield, R. (2008). Online Education for Nontraditional Adult Students: Perceptions
and Attitudes of Emergency Services Workers in F Asynchronous Learning
Environments (Ph. D). Utah State University.

McSporran, A. (2017). Analyzing The Determinants of Attitude, Behavior, And
Satisfaction On Imported Products: Implications For The Growing Food And

225


https://www.straitstimes.com/asia/se-asia/malaysia-set-to-amend-regulations-on-social-media-video-posts-after-public-backlash.
https://www.straitstimes.com/asia/se-asia/malaysia-set-to-amend-regulations-on-social-media-video-posts-after-public-backlash.
https://www.malaymail.com/news/malaysia/2020/04/10/survey-participating-in-social-networks-most-popular-activity-among-interne/1855471
https://www.malaymail.com/news/malaysia/2020/04/10/survey-participating-in-social-networks-most-popular-activity-among-interne/1855471
https://doi.org/https:/doi.org/10.1080/13504622.2019.1634237
https://www.zippia.com/employer/8-advantages-using-social-media-recruitment-advertising-strategy/
https://www.zippia.com/employer/8-advantages-using-social-media-recruitment-advertising-strategy/

Beverage Industry. Journal of Service Science, 10(1), 13 - 30. Retrieved 16
January 2021, from.

Mehrad, J., & Tajer, P. (2016). Uses and Gratification Theory in Connection with
Knowledge and Information Science: A Proposed Conceptual Model.
International Journal of Information Science And Management, 14(2), 1 -
14. Retrieved 17 December 2020, from.

Ming Thang, S., Mohd. Noor, N., M. Taha, A., Shi Ng, L., & Abdul Aziz, N. (2016).
Effects of Social Networking on Malaysian Secondary School Students:
Attitudes, Behaviours and Awareness of Risks. Pertanika Journals, 24(S),
157 - 168. Retrieved 11 November 2020, from
http://www.pertanika.upm.edu.myy/.

Mohd Faudzi, S. (2019). The Impact of Social Media Usage and Addiction Among
Student. Journal of Information And Knowledge Management (JIKM), 9(1), 21-
36. Retrieved 10 November 2020, from https://ijikm.uitm.edu.my/pdf/912.pdf.

Mohd Nawi, M., & Hamzah, M. (2020). The Impact of Social-Networking Facebook
to Users: Benefit or Harm? Malaysian Journal of Youth Studies, 1 - 9. Retrieved
12 December 2020, from.

Mohd. Yusof, M., & Tahir, Z. (2017). Importance of Information Technology-Driven
Social Media in Public Institutes of Higher Education. Journal of Social Science
And  Humanities, 12(3). Retrieved 27 December 2020, from
https://ejournal.ukm.my/ebangi/article/view/22483/7079.

Mohd Yusoff, N., & Jaafar, N. (2017). Press Reader. Pressreader.com. Retrieved 3
January 2021, from https://www.pressreader.com/malaysia/berita-harian-
malaysia/20171019/282316795272705.

Mohd Khalizan, M. (2019). Asalkan jumpa jodoh, gadis abai persepsi Tinder lubuk
'orang gatal’, “kalau cara betul, dapatlah yang baik” - Viral | mStar.
Mstar.com.my. Retrieved 27 December 2021, from
https://www.mstar.com.my/lokal/viral/2019/03/30/pasangan-tinder-kahwin.

Mohd Khalizan, M. (2020). Majlis kahwin penuh emosi... bersatunya remaja-keluarga
selepas 20 tahun, baru sedar ibu kandung ucap “Happy Birthday” tiap tahun -
“Dah lama ibu stalk Facebook” - Viral | mStar. Mstar.com.my. Retrieved 30
December 2021, from
https://www.mstar.com.my/lokal/viral/2020/08/10/majlis-kahwin-penuh-
emosi-bersatunya-remaja-keluarga-selepas-20-tahun-baru-sedar-ibu-kandung-
ucap-happy-birthday-tiap-tahun---dah-lama-ibu-stalk-facebook.

Mohsin, M. (2020). 10 Social Media Statistics You Need to Know in 2021
[Infographic]. My.oberlo.com. Retrieved 26 December 2020, from
https://my.oberlo.com/blog/social-media-marketing-statistics.

226


https://ejournal.ukm.my/ebangi/article/view/22483/7079.
https://my.oberlo.com/blog/social-media-marketing-statistics.

Monacis, L., De Palo, V., Griffiths, M., & Sinatra, M. (2017). Social networking
addiction, attachment style, and validation of the Italian version of the Bergen
Social Media Addiction Scale. Journal of Behavioral Addictions, 6(2), 178 -
186. https://doi.org/10.1556/2006.6.2017.023

Mooi Chang, S., Awang, H., Ramachandran, V., Sazlly Lim, S., Wan Sulaiman, W.,
& Loong Foo, Y. et al. (2016). Prevalence and factors associated with internet
addiction among medical students - A cross-sectional study in Malaysia. Med J
Malaysia, 72(1), 7 - 11. Retrieved 13 February 2021, from.

Murat KIRIK, A., Arslan, A., Cetinkaya, A., & Gul, M. (2015). Tlrkiyedeki Genclerin
Sosyal Medya Bagimlilik Diizeylerine YoOnelik Nicel Bir Arastirma.
International Journal of Science Culture and Sport, 3(13), 108-108.
https://doi.org/10.14486/intjscs444

Murugesan, R., & Mohd Hamzaht, S. (2018). A Study on internet addiction among
teenagers in Selangor state of Malaysia. MATEC Web of Conferences.
Retrieved 11 November 2020, from
https://doi.org/10.1051/matecconf/201821803018.

Musa, A., Azmi, M., & Ismail, N. (2015). Exploring the Uses and Gratifications
Theory in the Use of Social Media among the Students of Mass Communication
in Nigeria. Malaysian Journal of Distance Education, 17(2), 83 - 95. Retrieved
16 December 2020, from.

Naslund, J., Bondre, A., Torous, J., & Aschbrenner, K. (2020). Social Media and
Mental Health: Benefits, Risks, and Opportunities for Research and Practice.
Journal of Technology in Behavioral Science, 5(3), 245-257.
https://doi.org/10.1007/s41347-020-00134-x

Olowu, A., & Seri, F. (2012). A Study of Social Network Addiction among Youths in
Nigeria. Journal of Social Science and Policy Review, 4, 62- 71. Retrieved 25
December 2020, from.

Olufemi, T. (2012). Theories of Attitude. In C. Logan & M. Hodges, Psychology of
Attitudes (p. Temitayo Deborah). Retrieved 14 January 2021, from.

Pantic, 1. (2014). Online Social Networking and Mental Health. Cyberpsychology,
Behavior and Social Networking, 17(10), 652 - 657.
https://doi.org/10.1089/cyber.2014.0070

Park, J., & Park, E. (2019). The Rasch Analysis of Rosenberg Self-Esteem Scale in

Individuals with Intellectual Disabilities. Frontiers In Psychology, 10.
https://doi.org/10.3389/fpsyg.2019.01992

227


https://doi.org/10.1556/2006.6.2017.023
https://doi.org/10.14486/intjscs444
https://doi.org/10.1051/matecconf/201821803018.
https://doi.org/10.3389/fpsyg.2019.01992

Paula Kempa, E. (2015). Social media addiction - The paradox of visibility &
vulnerability (Master). University of Boras.

Pawar, T., & Shah, J. (2019). The Relationship Between Social Media Addiction, Self-
Esteem, Sensation Seeking and Boredom among College Students. Indian
Journal of Mental Health, 6(4), 333 - 338. Retrieved 4 January 2021, from.

Peluchette, J. and Karl, K., 2008. Social Networking Profiles: An Examination of
Student Attitudes Regarding Use and Appropriateness of Content.
Cyberpsychology & Behavior, 11(1), pp.95 - 97.

Pendergast, D. (2021). Getting to know the Y Generation. In P. Benckendorff, G.
Moscardo & D. Pendergast, Tourism and Generation Y (pp. 1 - 15). CAB
International. Retrieved 15 January 2021, from
https://books.google.com.my/books?hl=en&Ir=&id=vNsJazDA74UC&oi=fnd
&pg=PAl1&dg=generation+y+attitudes+%22values+and+beliefs%22&ots=gbb
XJdFz9s&sig=Z40sjw40RIUzImsdcrT-

Y ZtlalO#v=onepage&q=generation%20y%20attitudes%20%22values%20and
%20beliefs%22&f=false.

Pineiro, C. (2016). Social media use and self-esteem in undergraduate students
(Master). Rowan University.

Punyanunt- Carter, N., Cruz, J., & Wrench, J. (2018). Analyzing College Students’
Social Media Communication Apprehension. Cyberpsychology, Behavior, And
Social Networking, 21(8), 511- 515. https://doi.org/10.1089/cyber.2018.0098

Rahardjo, W., & Mulyani, I. (2020). Instagram addiction in teenagers: The role of type
D personality, self-esteem, and fear of missing out. Psikohumaniora: Jurnal
Penelitian Psikologi, 5(1), 29. https://doi.org/10.21580/pjpp.v5i1.4916

Ramphul, K., & G. Mejias, S. (2018). Is "Snapchat Dysmorphia™ a Real Issue? 10, 3,
1 -2. https://doi.org/10.7759/cureus.2263

Rawlings, J., Pantula, S., & Dickey, D. (1932). Applied Regression Analysis [Ebook]
(2nd  ed).  Springer. Retrieved 6 February 2021, from
http://web.nchu.edu.tw/~numerical/course1012/ra/Applied_Regression_Analys
is_A_Research_Tool.pdf.

Reasoner, R. W. (2001). Extending self-esteem theory and research. Retrieved frrom:
http://lwww.self-esteeminternational.org/Research/Extending%20research.htm

Richardson, C. (2017). Student Perceptions of the Impact of Social Media on College
Student Engagement (Postgraduate). University of South Carolina.

Rithika M., & Selvaraj, S. (2013). Impact of Social Media on Student's Academic
Perofrmance. International Journal of Logistics & Supply Chain Management

228


https://books.google.com.my/books?hl=en&lr=&id=vNsJazDA74UC&oi=fnd&pg=PA1&dq=generation+y+attitudes+%22values+and+beliefs%22&ots=gbbXJdFz9s&sig=Z4Osjw40RlUzJmsdcrT-YZtIaI0#v=onepage&q=generation%20y%20attitudes%20%22values%20and%20beliefs%22&f=false.
https://books.google.com.my/books?hl=en&lr=&id=vNsJazDA74UC&oi=fnd&pg=PA1&dq=generation+y+attitudes+%22values+and+beliefs%22&ots=gbbXJdFz9s&sig=Z4Osjw40RlUzJmsdcrT-YZtIaI0#v=onepage&q=generation%20y%20attitudes%20%22values%20and%20beliefs%22&f=false.
https://books.google.com.my/books?hl=en&lr=&id=vNsJazDA74UC&oi=fnd&pg=PA1&dq=generation+y+attitudes+%22values+and+beliefs%22&ots=gbbXJdFz9s&sig=Z4Osjw40RlUzJmsdcrT-YZtIaI0#v=onepage&q=generation%20y%20attitudes%20%22values%20and%20beliefs%22&f=false.
https://books.google.com.my/books?hl=en&lr=&id=vNsJazDA74UC&oi=fnd&pg=PA1&dq=generation+y+attitudes+%22values+and+beliefs%22&ots=gbbXJdFz9s&sig=Z4Osjw40RlUzJmsdcrT-YZtIaI0#v=onepage&q=generation%20y%20attitudes%20%22values%20and%20beliefs%22&f=false.
https://books.google.com.my/books?hl=en&lr=&id=vNsJazDA74UC&oi=fnd&pg=PA1&dq=generation+y+attitudes+%22values+and+beliefs%22&ots=gbbXJdFz9s&sig=Z4Osjw40RlUzJmsdcrT-YZtIaI0#v=onepage&q=generation%20y%20attitudes%20%22values%20and%20beliefs%22&f=false.
https://doi.org/10.1089/cyber.2018.0098
https://doi.org/10.7759/cureus.2263

Perspectives, 2(4), 636 - 640. Retrieved 3 January 2021, from
https://www.researchgate.net/publication/288516435 Impact_Of Social_Medi
a_On_Student

Ritschel, C. (2018). Teenagers are getting plastic surgery to look like their Snapchat
selfies. The Independent. Retrieved 24 November 2020, from
https://www.independent.co.uk/life-style/plastic-surgery-cosmetic-snapchat-
teenagers-millennials-dysmorphia-bdd-a8474881.html.

Roeder, A. (2020). Social media use can be positive for mental health and well-being.

News. Retrieved 27 December 2020, from
https://www.hsph.harvard.edu/news/features/social-media-positive-mental-
health/.

Rogers, C. (2018). 'Snapchat Dysmorphia': Seeking Selfie Perfection. WebMD.
Retrieved 23 November 2020, from
https://www.webmd.com/beauty/news/20180810/snapchat-dysmorphia-
seeking-selfie-perfection.

Rosen, L., Whaling, K., Carrier, L., Cheever, N., & Rokkum, J. (2013). The Media
and Technology Usage and Attitudes Scale: An empirical investigation.
Computers in Human Behavior, 29(6), 2501-2511.
https://doi.org/10.1016/j.chb.2013.06.006

Rosenfeld, M., & Thomas, R. (2012). Searching for a Mate. American Sociological
Review, 77(4), 523-547. https://doi.org/10.1177/0003122412448050

Rosenberg, M. (1965). The Measurement of Self-Esteem. In Society and the Adolescent
Self-Image (pp. 16-36). Princeton, New Jersey: Princeton University Press. doi:
10.2307/j.ctt183pjjh.5

Ryan, T., Chester, A., Reece, J., & Xenos, S. (2014). The uses and abuses of Facebook:
A review of Facebook addiction. Journal of Behavioral Addictions, 3(3), 133 -
148. https://doi.org/10.1556/JBA.3.2014.016

Saaondo, P. and Aondoakula Igbaakaa, J., 2018. Perception and Attitude Towards the
Use of Social Media Network Among Benue State University Undergraduates.
IOSR Journal of Humanities and Social Science, 23(8), pp.69 - 75.

Sabbah, H., Berbari, R., Khamis, R., Zorkot, D., Sabbah, S., Droubi, N., & Sabbah, I.
(2019). The Social Media and Technology Addiction and Its Associated Factors
among University Students in Lebanon Using the Media and Technology Usage
and Attitudes Scale (MTUAS). Journal of Computer and Communications,
07(11), 88-106. https://doi.org/10.4236/jcc.2019.711007

229


https://www.independent.co.uk/life-style/plastic-surgery-cosmetic-snapchat-teena
https://www.independent.co.uk/life-style/plastic-surgery-cosmetic-snapchat-teena
https://www.hsph.harvard.edu/news/features/social-media-positive-mental-health/
https://www.hsph.harvard.edu/news/features/social-media-positive-mental-health/
https://www.webmd.com/beauty/news/20180810/snapchat-dysmorphia-seeking-s
https://www.webmd.com/beauty/news/20180810/snapchat-dysmorphia-seeking-s
https://doi.org/10.1177/0003122412448050

Sahib, S. (2018). Jana pendapatan sebagai Instafamous. HM Online. Retrieved 27
December 2020, from https://www.hmetro.com.my/hati/2018/09/376120/jana-
pendapatan-sebagai-instafamous.

Said, S. (2019). Tak malu ‘up’ poster cari jodoh di laman sosial, apa yang lelaki ini
dapat dalam masa sehari cukup mengejutkan! - Viral | mStar. Mstar.com.my.
Retrieved 27 December 2021, from
https://www.mstar.com.my/lokal/viral/2019/12/09/cari-jodoh-di-twitter.

Sajithra K, & Patil, R. (2013). Social Media — History and Components. Journal of
Business And Management, 7(1), 69 - 74. Retrieved 25 December 2020, from
http://iosrjournals.org/iosr-jbm/papers/\VVol7-issuel/10716974.pdf?id=5311.

Samat, F., Tengku Muda, T., Mohd Yusof, S., & Abdul Halim, A. (2020). Social
Media Use and Its Relationship with Self-Esteem and Psychological Distress
among Pre-University Students. International Journal of Education, Psychology

And Counselling, 5(35), 289 - 297. https://doi.org/10.35631/1JEPC.5350024

Sampath, M., & Nambiar, D. (2020). Examining the Relationship between Self-
Compassion and Social Media Addiction among undergraduate students.
International Journal of Research And Analytical Reviews (IJRAR), 7(2), 1 - 7.
Retrieved 5 July 2021, from.

Samsujjaman, & Halder, T. (2019). Student Attitude Towards Social Media in
Relation Their Academic Achievement. International Journal of Research In
Humanities, Arts And Literature, 7(4), 155 - 166. Retrieved 26 January 2021,
from.

Sarstedt, M., & Mooi, E. (2014). Regression Analysis. Springer Texts in Business And
Economics, 193-233. https://doi.org/10.1007/978-3-642-53965-7_7

Schou Andreassen, C., Pallesen, S., & D. Griffiths, M. (2017). The relationship
between addictive use of social media, narcissism, and self-esteem: Findings
from a large national survey. Elsevier, 64, 287- 293
https://doi.org/doi.org/10.1016/j.addbeh.2016.03.006

Scope, W. (2020). What is a Research Scope - Helping Research writing for student
& professional researchers. Helping Research writing for student & professional
researchers. Retrieved 19 December 2020, from
http://researcharticles.com/index.php/what-is-a-research-scope/.Seel, N. (2012).
Attitudes — Formation and Change. Encyclopedia of The Sciences of Learning,
371 - 374. https://doi.org/https://doi.org/10.1007/978-1-4419-1428-6 359

Segaran, L. (2020). Facebook Malaysia join hands with Teach for Malaysia to develop

digital literacy skills - Business Today. Business Today. Retrieved 25 December
2020, from

230


https://www.mstar.com.my/lokal/viral/2019/12/09/cari-jodoh-di-twitter.
http://iosrjournals.org/iosr-jbm/papers/Vol7-issue1/I0716974.pdf?id=5311
https://doi.org/10.35631/IJEPC.5350024
http://researcharticles.com/index.php/what-is-a-research-scope/

Senthilnathan, S. (2019). Usefulness of Correlation Analysis. SSRN Electronic
Journal, 1 - 9. https://doi.org/10.2139/ssrn.3416918

Shaari, A., & Kamaluddin, M. (2019). Bili Siber: Ketidaksantunan Bahasa dan Etika
Media Sosial dalam Kalangan Remaja Malaysia. Journal of Social Sciences And
Humanities, 16(6), 1 - 16. Retrieved 3 January 2021, from
https://ejournal.ukm.my/ebangi/article/view/34307/9703.

Shahnawaz, M., & Rehman, U. (2020). Social Networking Addiction Scale. Cogent
Psychology, 7(1), 1832032. https://doi.org/10.1080/23311908.2020.1832032

Shamsuddin, M. (2019). Cucu Usaha Cari Datuknya Yang Terpisah 30 Tahun. Siapa
Sangka Jumpa Semula Dalam Pertemuan Yang Cukup Manis! - KELUARGA.
KELUARGA. Retrieved 28 December 2021, from
https://www.keluarga.my/cucu-usaha-cari-datuknya-yang-terpisah-30-tahun-
siapa-sangka-jumpa-semula-dalam-pertemuan-yang-cukup-manis/.

Shuib, S. (2014). Kes buli siber meningkat, komuniti media sosial belum matang?.
Astroawani.com. Retrieved 3 January 2021, from
https://www.astroawani.com/berita-malaysia/kes-buli-siber-meningkat-
komuniti-media-sosial-belum-matang-50646.

Shukla, D., & Yashaswi Singh. (2017). Student Stress: Role of Social Media.
International Journal of Arts, Humanities and Management Studies, 3, 14
- 20. Retrieved 19 November 2020, from.

Sidek, M. (2016). Salah guna media sosial. HM Online. Retrieved 3 January 2021,
from https://mww.hmetro.com.my/mutakhir/2016/01/106077/salah-guna-
media-sosial.

Social media penetration worldwide 2019 | Statista. Statista. (2020). Retrieved 22
November 2020, fromMhttps://www.statista.com/statistics/282846/regular-
social-networking-usage-penetration-worldwide-by-country/.

Social Media Users — DataReportal — Global Digital Insights. DataReportal — Global
Digital Insights.  (2020). Retrieved 22 November 2020, from
https://datareportal.com/social-media-users.

StatCounter Global Stats. 2020. Social Media Stats Worldwide | Statcounter Global
Stats.  [online] Awvailable at: <https://gs.statcounter.com/social-media-
stats/all/malaysia> [Accessed 8 November 2020].

Sualman, D. (2019). Ketagihan media sosial sudah serius. Sinarharian. Retrieved 3
January 2021, from
https://www.sinarharian.com.my/article/55317/KOLUMNIS/Ketagihan-media-
sosial-sudah-serius.

231


https://www.keluarga.my/cucu-usaha-cari-datuknya-yang-terpisah-30-tahun-siapa-sangka-jumpa-semula-dalam-pertemuan-yang-cukup-manis/
https://www.keluarga.my/cucu-usaha-cari-datuknya-yang-terpisah-30-tahun-siapa-sangka-jumpa-semula-dalam-pertemuan-yang-cukup-manis/
https://www.statista.com/statistics/282846/regular-social-networking-usage-penetration-worldwide-by-country/
https://www.statista.com/statistics/282846/regular-social-networking-usage-penetration-worldwide-by-country/
https://datareportal.com/social-media-users.

Suleiman, F., Muhd Rameli, M., & Muhammad Ado. (2020). Attitude of Nigerian
Primary School Students towards Mathematics Subject. Journal of Research In
Psychology, 2(2), 1 - 12. https://doi.org/10.31580/jrp.v2i2.1568

Tengku Siti Aisha, Wok, S., A. Manaf, A., & Ismail, R. (2015). Exploring the Use of
Social Media During the 2014 Flood in Malaysia. Procedia - Social and
Behavioral Sciences, 211, 931 - 937.
https://doi.org/10.1016/j.sbspro.2015.11.123

Thorstad, R., & Wolff, P. (2019). Predicting future mental illness from social media:
A big-data approach. Behavior Research Methods, 51(4), 1586-1600.
https://doi.org/10.3758/s13428-019-01235-z

Training youths in creating a positive and safe culture online. The Star Online. (2020).
Retrieved 26 December 2020, from
https://www.thestar.com.my/news/education/2020/10/25/training-youths-in-
creating-a-positive-and-safe-culture-online.

Tutgun-Unal, A., & Deniz, L. (2015). Development of the Social Media Addiction
Scale. AJIT-E Online Academic Journal of Information Technology, 6(21), 51-
70. https://doi.org/10.5824/1309-1581.2015.4.004.x

Uyanik, G., & Giiler, N. (2013). A Study on Multiple Linear Regression Analysis.
Procedia - Social and Behavioral Sciences, 106, 234-240.
https://doi.org/10.1016/j.sbspro.2013.12.027

VK. (2018). Buat Aksi 'Fake Fall' Paling Menarik! Selepas Kiki, Falling Star
Challenge Pulak Jadi lkutan - Vanilla Kismis. Vanilla Kismis. Retrieved 3
January 2021, from https://www.vanillakismis.my/buat-aksi-fake-fall-paling-
menarik-selepas-kiki-falling-star-challenge-pulak-jadi-ikutan/.

VK Team. (2015). Pelajar UiTM Digantung Setahun Kerana Selfie Dan Ini Reaksi Di
Twitter.  Thevocket.com.  Retrieved 20 December 2020, from
https://www.thevocket.com/pelajar-uitm-digantung-setahun-kerana-selfie/.

Wai, L., & Osman, S. (2019). The Influence of Self-esteem in the Relationship of
Social Media Usage and Conspicuous Consumption. International Journal of
Academic Research In Business And Socal Sciences, 9(2), 335 - 352.
https://doi.org/10.6007/I1JARBSS/v9-i2/5549

What Is an Undergraduate Student? A Definition | Postgrad.com. Postgrad.com.
Retrieved 23 December 2020, from
https://www.postgrad.com/advice/postgraduate-studies/what-is-an-
undergraduate -student/.

Williams, D., Crittenden, V., Keo, T., & McCarty, P. (2012). The use of social media:
an exploratory study of usage among digital natives. Journal of Public Affairs,
12(2), 127 - 136. https://doi.org/10.1002/pa.1414

232


https://doi.org/10.1016/j.sbspro.2015.11.123
https://www.thevocket.com/pelajar-uitm-digantung-setahun-kerana-selfie/
https://doi.org/10.6007/IJARBSS/v9-i2/5549
https://www.postgrad.com/advice/postgraduate-studies/what-is-an-undergraduate
https://www.postgrad.com/advice/postgraduate-studies/what-is-an-undergraduate

Wok, S., & Mohamed, S. (2017). Internet and Social Media in Malaysia:
Development, Challenges and Potentials. In The Evolution of Media
Communication (pp. 45 - 64). Retrieved 12 December 2020, from
https://www.researchgate.net/publication/317310039 Internet_and_Social_Me
dia_in_Malaysia_Development_Challenges_and_Potentials.

W. O' Connor, K., B. Schmidt, G., & Drouin, M. (2016). Suspended Because of Social

Media? Students’ Knowledge and Opinions of University Social Media

Policies and Practices. Elsevier, 1 - 8. Retrieved 11 November 2020, from
http://dx.doi.org/10.1016/j.chb.2016.06.001.

Yeoh, A. (2019). Dr M: All have role to play on social media. The Star Online.
Retrieved 25 December 2020, from
https://www.thestar.com.my/news/nation/2019/05/29/dr-m-all-have-role-to-
play-on-social-media/.

YouTube Culture & Trends - Watching The Pandemic. YouTube Culture & Trends.
(2020). Retrieved 9 November 2020, from
https://www.youtube.com/trends/articles/covid-impact/.

Yang, Z., Nguyen, L., & Jin, F. (2018). Predicting Opioid Relapse Using Social Media
Data. ArXiv, abs/1811.12169.

233


https://www.researchgate.net/publication/317310039_Internet_and_Social_Media_in_Malaysia_Development_Challenges_and_Potentials.
https://www.researchgate.net/publication/317310039_Internet_and_Social_Media_in_Malaysia_Development_Challenges_and_Potentials.
http://dx.doi.org/10.1016/j.chb.2016.06.001.
https://www.youtube.com/trends/articles/covid-impact/

