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Abstract: Soft innovation is suitable for the craft industry because it has significant relevance
to creativity. To support the handicraft industry to develop its business through innovation,
some assistance from the government has been given a lot but it does not fully involve the
imagination, capacity, and innovation of craftsmen. The problem that occurs if the unique
potential of these participants is neglected is the ineffectiveness of empowerment programs
such as training and tutoring carried out because the needs and abilities of participants vary,
in such a way that program funds issued by the government will be wasted and do not increase
the competitiveness of the participants, thus threatening to shrink the contribution to the
country's GDP. This happens because there is no soft innovation creative collaboration model
in Indonesia and from the existing references, most of them are still about innovation
collaboration models in general. It is very important to research the development of soft
innovation of handicraft products in Indonesia related to the conceptual framework of the soft
innovation collaboration model for Batik MSMEs in Indonesia. The purpose of this study is to
create a conceptual framework for the collaboration model of batik MSMEs in Indonesia for
the development of soft innovation where the benefits are to facilitate the creation of creative
collaboration models for batik MSMEs. The method used in this study is qualitative research
with a literature approach. In the conceptual framework, the variables used are internal factors
consisting of human resources, structure, strategy and external factors consisting of markets,
governments, academics, communities.
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1. Introduction

In Indonesia, the first creative industry study was conducted by the Ministry of Trade of the
Republic of Indonesia (Depdagri) in 2007. The creative economy sector contributed to the
Gross Domestic Product of US$ 69.8 million in 2017, rising to US$ 76.78 million in 2018. In
2019, the creative industry contributed to the country's GDP of US$ 83.76 million. According
to (Nurfadilah & Munaf, 2018), the three subsectors that support the creative economy are
culinary, fashion and craft. The handicraft sector has the highest labor multiplier among other
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creative industry sub-sectors (Sukma et al., 2018). The handicraft industry does not depend on
natural resources but on the intellectual capacity of human resources to develop innovative
products or markets.

According to (D., 2019), handicrafts in Indonesia consist of wicker, batik, pottery, carvings
and statues, carvings, puppets, wickers and masks. Each craft has its own characteristics in its
development. One of the handicrafts, namely batik knitting, is very developed in Indonesia,
according to (Nurcahyanti et al., 2020) that the role of Javanese local wisdom in preserving
traditional batik in Girilayu can run effectively through the support of intensive family and
school education. According to (Siregar et al., 2020) there are still many obstacles experienced
by batik MSMEs in Indonesia ranging from products, marketing, human resources, capital, and
the environment. Although the handicraft creative industry in Indonesia is included in the three
main contributors to the country's GDP, there are problems related to human resources that
need to be improved so that the position of the creative industry of the handicraft sub-sector,
including batik crafts, can survive and even increase. The workforce in Indonesia's creative
industries is very weak in bargaining power and weak in providing company profits, so it needs
improvement and must also pay attention to the Indonesian government for progress (Arifin &
Sugiyanto, 2015).

In addition to strengthening human resource development, the long-term sustainability of the
creative industry also depends on the company's ability to innovate, where the innovation
process can take place in the presence of the energy of creative people in the company when
they are given support and freedom to accommodate creativity in the creation of joint products
(Leadbeater & Miller, 2004); (Yun & Sproull, 2001); (Nieborg, 2005). The term innovation is
defined as the application of the production of goods and services. This means improved quality
of products and services as well as increased process effectiveness (Department for Business
Innovation & Skills, 2014). This means that there are no limits to exploiting new ideas.
Exploitation of new ideas can be carried out in the improvement of functional products.
Another statement defines innovation as "a new or improved product or process (or
combination thereof) that differs significantly from the previous unit's product or process and
that has become available to potential users (product) or is used by the unit (process)"”
(OECD/Eurostat, 2018).

Some literature and innovations related to the research results explain the shift in the meaning
of innovation that begins to consider aesthetic innovations, including design innovation and
style innovation. The main distinguishing feature identified is the contrast of aesthetic and
functional points of view (Alcaide-Marzal & Tortajada-Esparza, 2007); (Swann, 2005).
Research results have been known to study more rigorous innovations based on product
functionality and soft innovations that emphasize functional and aesthetic aspects as well as
intellectual property. Soft innovation research in the creative industry of the craft and fashion
subsector summarizes that in developing soft innovations in the Indonesian creative industry,
collaboration-creation (co-creation) is able to mediate well between the variable orientation of
the entrepreneurial variables of creative people (Astuty, 2018).

Soft innovation is currently important alongside innovation rather than functionality and
technology where the emphasis of innovation lies in terms of aesthetics and intellectual
property rights (Stoneman, 2010). Soft innovation lends itself well to the craft industry because
it has significant relevance to creativity. It takes a creative workforce that is able to generate
ideas and innovations. The workforce in Indonesia is generally still low in quality education.
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From these data, it can be seen that the achievement of the Programme for International Student
Assessment (PISA) in education organized by the OECD (Organization for Economic Co-
operation and Development (OECD) from 2000 to 2018 did not increase significantly. If
referring to the historical results of PISA, the improvement in the quality of Indonesian
education is very slow and is expected to reach the OECD average score in 2065 (World Bank,
2018). The percentage of lower secondary education workers is still quite large in 2021 which
amounted to 54.66% of the total number of employees (Febrinastri, 2021).

Based on the level of education and residence, which is dominated by graduates of Junior High
School (SMP) and below with the three largest subsectors, namely the culinary subsector at
50.14 percent, the craft subsector at 24.30 percent, and the fashion subsector at 22.98 percent.
If it is seen that the percentage of labor in Indonesia with an education level is dominated by
junior high school (SMP) graduates and below, in the handicraft subsector of 24.30 percent,
this shows that the workforce of the handicraft subsector needs special attention in terms of
their education and skills.

Today's Indonesian workforce needs to be prepared to be more competitive, especially mastery
of information technology, development of ideas or innovations, creative efforts and soft skills.
Creative work for ideas and innovation, in the future can be the key to winning the competition
(Asmat, 2020). One aspect that can be used as part of a business strategy is innovation.
Conclusion of the research conducted by (Rofaida et al., 2019); (Barnawi et al., 2019); (Suhaeni
et al., 2018) that there is a positive relationship between the innovation strategy of the craft
industry and competitive advantage in the Industrial Revolution era. 4.0.

To support the handicraft industry to develop its business through innovation, some assistance
from the government has been given a lot. Several institutions, both government and non-profit
organizations, have programs to support the progress of MSMEs in Indonesia. One of the
facilities provided by the government for MSMEs as stated in (Presiden RI, 2021) government
Regulation (PP) Number 7 of 2021 concerning Facilities, Protection and Empowerment of
Cooperatives and Micro, Small and Medium Enterprises, is made so that MSMEs can advance
to class.

Although this program offers value and provides new insights to craftsmen, it does not fully
engage the imagination, capacity, and innovation of craftsmen. As a top-down policy initiative,
the program ignores participants' unique potential as well as the local context (Marjoko, 2016);
(Prayogo, 2012). The problem that occurs if the unique potential of these participants is
neglected is the ineffectiveness of empowerment programs such as training and tutoring that
are carried out because the needs and abilities of participants vary, in such a way that program
funds spent by the government will be wasted - also do not increase the competitiveness of the
participants, thus threatening to shrink the contribution to the country's GDP. This happens
because there is no soft innovation creative collaboration model in Indonesia and from the
existing references, most of them are still about innovation collaboration models in general.
The purpose of this study is to create a conceptual framework for the collaboration model of
batik MSMEs in Indonesia for the development of soft innovation where the benefits are to
facilitate the creation of creative collaboration models for batik MSMESs. From the explanation
above, it is very important to examine the development of soft innovation of handicraft
products in Indonesia related to the conceptual framework of the soft innovation collaboration
model for Batik MSMEs in Indonesia.
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2. Materials and Methods

The method used in this study is qualitative research with a literature approach. Steps to create
a conceptual framework (Regoniel, 2020) is the first to determine the research topic, the second
to conduct a literature review, the third to isolate important variables and the fourth to produce
a conceptual framework. In determining the research topic (Fernandez-Cano et al., 2012), The
factors to consider are:
I. The proposed topic has been in line with the concentration and field of science that the
author is working on.
ii. The author has an interest and relationship with the concentration of knowledge and the
topic.
iii. The topics determined have contemporary elements, both in terms of time aspects, issues,
stakeholder needs and so on.
iv. Data availability and accessibility
v. The time needed can be estimated or estimated so that the completion is within the
specified target.
vi. The proposed topic is relevant and has scientific rules.

In the literature review stage, it is carried out to review the understanding of the concept of soft
innovation which includes the creative industry, the contribution of the creative industry in
Indonesia to local economic development, issues and challenges, the concept of soft innovation
and the practice of soft innovation. In the stages of isolating important variables through stages
as conveyed by (Jumoke & -Oyebanji, 2017) that to understand variables, it is necessary to
know some related terms namely concepts, objects and properties. A concept is an abstract tag
that symbolizes an aspect of reality, for example a phenomenon, problem or object. The objects
here are people, places, or things on which the research is based. Properties are characteristics
or attributes of an object, i.e. they describe some characteristics of an object in terms of size,
color, height, weight and so on. So variables are properties that take different values as
circumstances and situations change. After obtaining variables, a conceptual framework was
created related to the soft innovation of Batik MSMEs in Indonesia. The conceptual framework
is constructed using a mixture of variables from scientific articles, while constructing
references can also be from problem statements or research objectives.

3. Results and Discussions

The topic raised in this study is a creative collaboration model of soft innovation for Batik
MSMEs in Indonesia in accordance with the author's field of science, namely product design.
The topic raised is also a contemporary topic because the handicraft industry that is included
in the creative industry is a worldwide discussion because it is able to improve not only the
world economy but improve various positive aspects of life. Innovation is also a contemporary
topic because it is proven to be able to increase the revenue of every company that applies it.

Some literature reviews that have been carried out include the creative industry, the
contribution of the creative industry in Indonesia to local economic development, issues and
challenges, the concept of soft innovation and the practice rather than soft innovation. A
summary of the literature review that has been carried out can be explained as follows. MSME
handicraft industry related to soft innovation, it was found that design innovation as part of soft
innovation is very important to study because it affects product evaluation. Design innovation
greatly affects the development of the craft industry because one aspect that affects product
sales is design. MSMEs as actors of the handicraft industry are experiencing a dilemma where
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the handicraft industry is one of the creative industry subsectors that contributes to the country's
GDP and is included in the three largest contributors to the creative industry sector but has
obstacles including the government. Help in the form of Training is still not effective as most
of them are still top-down and there is very little touch on design development. Research on
soft innovation of handicraft products that has been carried out by other parties has also not
been carried out much, thus providing opportunities for research on soft innovation of
handicraft products.

The MSME craft cooperation model in Indonesia has been carried out by local governments
and can also be done through cooperation with universities. Most of the cooperation through
training activities is still carried out between training implementers and trainees. Meanwhile,
the role of consumers is also indispensable in the realization of design innovations in
accordance with consumer preferences. Thus, creative collaboration is one alternative to
achieve the success of craft industry design innovation. From the literature review that has been
carried out, it can be isolated important variables through the stages of determining the research
concept in this case in the form of a problem, namely the collaboration model of batik crafts in
Indonesia has not been maximized. So that the object discussed is batik artisans in this case are
batik MSMEs in Indonesia. Based on the literature review that has been done, the sub-variables
that affect the problem of the batik craft collaboration model are less than optimal are human
resources and also the role of the government, but it does not rule out the possibility that other
sub-variables also affect so that the variables or properties of the objects that can be discussed
are internal factors consisting of human resources, structure and strategy of Batik MSMEs in
Indonesia and external factors, namely the market, government and others.

From the description above, a conceptual framework can be made for the Creative
Collaboration Model of Soft Innovation for Batik MSMEs in Indonesia, which starts from
existing problems associated with existing variables as a direction to be able to answer existing
problems. The conceptual framework can be illustrated in the chart as follows.
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Figure 1: The conceptual framework of the creative collaboration model of soft innovation for Batik
MSMEs in Indonesia
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From the chart, it can be explained that to create a model of creative collaboration soft
innovation for batik MSMEs in Indonesia begins by examining internal and external factors
that inhibit batik MSMEs in soft innovation. After obtaining the results of research on factors
that inhibit both internal and external, it can be associated with the concept of collaboration in
accordance with the conditions of batik MSMEs.

4. Conclusion

In the conceptual framework, the variables used are internal factors consisting of human
resources, structure, strategy and external factors consisting of markets, governments,
academics, communities. Internal and external factors related to design innovation need to be
examined how the concept of collaboration is in accordance with existing circumstances.
Expected collaboration materials, where to collaborate, when is the right time for collaboration,
who are the implementers involved in the expected collaboration and how the collaboration is
carried out. So that after the collaboration model designed based on the existing conditions in
Batik MSMEs in Indonesia is tested, a soft innovation creative collaboration model will be
formed for Batik MSMEs in Indonesia that is most suitable.

Acknowledgement

The author would like to thank you for being given the opportunity to write a research article
in this publication. The author also expressed his gratitude to the <Politeknik Negeri
Samarinda> through the Center for Research and Community Service for funding the
publication of this research article. The author also would like to express my deepest gratitude
to my S3 Supervisor Dr. Khairul Hisham <Universiti Teknologi Malaysia> who has guided me
in my dissertation including the writing of this article.

References

Alcaide-Marzal, J., & Tortajada-Esparza, E. (2007). Innovation assessment in traditional
industries. A proposal of aesthetic innovation indicators. Scientometrics, 72(1), 33—
57. https://doi.org/10.1007/s11192-007-1708-x

Arifin, A., & Sugiyanto, F. (2015). Value Chain Model of Plasma Core Partnership of Hair
Production Creative Industry in Purbalingga Regency, Central Java Province.
Procedia - Social and Behavioral Sciences, 211, 10-18.
https://doi.org/10.1016/j.sbspro.2015.11.003

Asmat, N. (2020, April 30). Peneliti: Tenaga kerja Indonesia dituntut kuasai teknologi
informasi. Https://Www.Antaranews.Com/.

Astuty, E. (2018). BREAKTHROUGH IN INDONESIAN CREATIVE INDUSTRY
THROUGH SOFT INNOVATION. In International Journal of Entrepreneurship
(Vol. 22, Issue 2).

Barnawi, Wulandari, P., Antika, R., Zulfah, S. N., Lestari, S., Jamaludin, Ningsih, W.,
Rachmawati, R., Adi, Maulana, S., & Yasin. (2019). Eksistensi Home Industri
Kerajinan Anyaman Bambu di Heuleut Leuwimunding Majalengka di Era Revolusi
Industri  4.0. Etos: Jurnal Pengabdian Masyarakat, 1(1), 34-42.
https://www.neliti.com/publications/328010/eksistensi-home-industri-kerajinan-
anyaman-bambu-di-heuleut-leuwimunding-majalen

D., W. (2019). Indonesia nan Indah Kerajinan Khas Daerah (Hardinah, Ed.; 2nd ed., VVol. 1).
Alprin.

Department for Business Innovation & Skills. (2014). Innovation, Research And Growth.

33

Copyright © 2023 ASIAN SCHOLARS NETWORK - All rights reserved



International Journal of Business and Technology Management

e-1SSN: 2682-7646 | Vol. 5, No. S4, 28-34, 2023

http://myjms.mohe.gov.my/index.php/ijbtm

SPECIAL ISSUE: 12" International Conference of Engineering Business Management 2023 (ICEBM2023)

Febrinastri, F. (2021, October 16). Kemnaker: 54,66% Angkatan Kerja di Indonesia Masih
Berpendidikan SMP ke Bawah. Suara.Com.

Fernandez-Cano, A., Torralbo, M., & Vallejo, M. (2012). Time series of scientific growth in
Spanish  doctoral  theses  (1848-2009).  Scientometrics, 91(1), 15-36.
https://doi.org/10.1007/s11192-011-0572-X

Jumoke, O., & -Oyebanji, A. (2017). Evaluation View project. In A. O. Jaiyeoba, A. O. Ayeni,
& A. |. Atanda (Eds.), Research in Education (July 2017).
https://www.researchgate.net/publication/342897909

Leadbeater, C., & Miller, P. (2004). The Pro-am Revolution: How Enthusiasts are Changing
Our Society and Economy. Demos.

Marjoko, G. (2016, September 26). Materi Pelatihan untuk UMKM Sebaiknya Urut dan
Berjenjang. Rumahumkm.Net.

Nieborg, D. B. (2005). Am | Mod or Not?-An analysis of First Person Shooter modification
culture.
http://www.steampowered.com/index.php?area=news&archive=yes&id=365.

Nurcahyanti, D., Sachari, A., & Destiarmand, A. H. (2020). Peran Kearifan Lokal Masyarakat
Jawa Untuk Melestarikan Batik Tradisi di Girilayu, Karanganyar, Indonesia. Mudra
Jurnal Seni Budaya, 35(2), 145-153. https://doi.org/10.31091/mudra.v35i2.816

Nurfadilah, P. S., & Munaf, T. (2018, September 25). Potensi Besar, Ini 3 Subsektor Utama
Ekonomi Kreatif di Indonesia.
Https://Ekonomi.Kompas.Com/Read/2018/09/25/202052726/Potensi-Besar-Ini-3-
Subsektor-Utama-Ekonomi-Kreatif-Di-Indonesia.

OECD/Eurostat. (2018). Oslo Manual 2018 Guidlines For Collecting, Reporting and Using
Data on Innovation. OECD. https://doi.org/10.1787/9789264304604-en

Prayogo, Y. A. (2012). Strategi Dinas Perindustrian Koperasi Dan UMKM Kabupaten Sragen
Dalam Pemberdayaan Usaha Mikro, Kecil Dan Mengengah Mandiri Di Kabupaten
Sragen. Universitas Sebelas Maret.

Presiden RI. (2021). KEMUDAHAN, PELINDUNGAN, DAN PEMBERDAYAAN KOPERASI
DAN USAHA MIKRO, KECIL, DAN MENENGAH.

Regoniel, P. A. (2020). Conceptual Framework Development Handbook (2nd ed.).

Rofaida, R., Nur Aryanti, A., Perdana, Y., & Pendidikan Ekonomi dan Bisnis, F. (2019).
Strategi Inovasi pada Industri Kreatif Digital: Upaya Memperoleh Keunggulan
Bersaing pada Era Revolusi Industri 4.0. Jurnal Manajemen Dan Keuangan, 8(3).

Siregar, A. P., Nugroho, A. D., Raya, A., & Andiani, R. (2020). Upaya Pengembangan Industri
Batik di Indonesia. Dinamika Kerajinan Dan Batik Majalah IImiah, 37(1).

Stoneman, P. (2010). Soft Innovation: Economics, Product Aethetics, and the Creative
Industries (1st ed.). Oxford University Press Inc.

Suhaeni, T., Administrasi Niaga, J., & Negeri Bandung, P. (2018). Pengaruh Strategi Inovasi
Terhadap Keunggulan Bersaing di Industri Kreatif (Studi Kasus UMKM Bidang
Kerajinan Tangan di Kota Bandung). Jurnal Riset Bisnis Dan Investasi, 4(1), 57.

Sukma, M., Hartono, D., & Prihawantoro, S. (2018). The Impacts Analysis of Creative-
Products Export on the Economy. JEJAK Journal of Economics and Policy, 11(1),
92-107. https://doi.org/10.15294/jejak.v11i1.13653

Swann, P. (2005). How Do Creativity and Design Enhance Business Performance?: A
Framework for Interpreting the Evidence. “Think Piece” for DTI Strategy Unit. Final
Report. DTI.

World Bank. (2018). Learning to Realize Education’s Promise.

Yun, J., & Sproull, M. L. (2001). Turning Love into Money: How some firms may profit from
voluntary electronic customer communities.

34
Copyright © 2023 ASIAN SCHOLARS NETWORK - All rights reserved



