
 

 
THE INFLUENCE OF TOURISM ON COMMERCIAL GENTRIFICATION IN 

JONKER STREET, MELAKA 

 

 

 

 

 

 

 

 

MUHAMMAD AMINUDDIN BIN ANGSOR 

 

 

 

 

 

 

 

A project report submitted in partial fulfilment of the  

requirements for the award of the degree of 

Master of Science (Tourism Planning) 

 

 

Faculty of Built Enviroment and Surveying 

Universiti Teknologi Malaysia 

 

 

 

 

 

 

FEBRUARY 2022 



iv 

DEDICATION 

 

 

 

 

 

 

 

 

 

This thesis is dedicated to my father, who taught me that the best kind of 

knowledge to have is that which is learned for its own sake. It is also dedicated to my 

mother, who taught me that even the largest task can be accomplished if it is done 

one step at a time. 

  



v 

ACKNOWLEDGEMENT 

In preparing this thesis, I was in contact with many people, researchers, 

academicians, and practitioners. They have contributed towards my understanding and 

thoughts. In particular, I wish to express my sincere appreciation to my thesis 

supervisor, Professor Madya Dr. Hairul Nizam Ismail, for encouragement, guidance, 

critics and friendship. I am also very thankful to my other lecturer for guiding in 

research method class last semester which is Dr. Noradila binti Ruslik, Dr Mohd Aliff 

bin Mohd Puzi, and Dr. Mohamad Fadhli bin Rashid for their guidance, advices and 

motivation. Without their continued support and interest, this thesis would not have 

been the same as presented here. 

My fellow postgraduate student should also be recognised for their support. 

My sincere appreciation also extends to all my colleagues and others who have 

provided assistance at various occasions. Their views and tips are useful indeed. 

Unfortunately, it is not possible to list all of them in this limited space. I am grateful 

to all my family member. 

 

  



vi 

ABSTRACT 

This research explores the effect of tourism that led to the commercial gentrification 

in Jonker Street, Malacca. The commercial gentrification process brings positive and 

negative impacts to the residents in their communities. In Jonker Street, the 

revitalization of the economies can be seen from the emergences of business activities 

by the multinational company and local company entry with emergence of café, multi 

chain retail, hotel and restaurant. Residential displacement driven by this process of 

tourism activity has been noted by several authors. The commercial gentrification 

process seems as the important part into changing the places into more friendly for 

both visitor and resident as it improves the quality of the facilities and quality of life. 

Furthermore, this research also summarizes the effect of commercial gentrification and 

the policies that have been implements. This research is a qualitative where in depth 

interview, observation and Instagram survey are use and also secondary data to 

develop the themes for the findings. The total of five themes have been identified to 

answer the objectives one and two. Moreover, there are policies that have been review 

after the Control of Rent (Repeal) Act 1997. In conclusion of the analysis, the 

development of the city as renown tourism attraction arouses the indirect displacement 

pressures whereby the exclusion constrains the quality of life that in long term make 

them seek migration into other places. 
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ABSTRAK 

Kajian ini dilakukan bertujuan untuk meneroka kesan pelancongan yang membawa 

kepada gentrifikasi komersial di Jonker Street, Melaka. Proses gentrifikasi komersial 

membawa impak positif dan negative kepada penduduk dan komuniti setempat. Di 

Jonker Street, pemulihan ekonomi dapat di lihat dengan kemunculan aktiviti 

perniagaan oleh kemasukan syarikat multinasional dan syarikat tempatan iaitu dengan 

kemunculan Kafe’, rangkaian runcit, hotel dan restoran. Pemindahan kediaman yang 

didorong oleh aktiviti pelancongan ini telah deperhatikan oleh beberapa penulis. 

Proses gentrifikasi komersial dilihat sebagai sebahagian penting untuk 

mempertingkatkan sesuatu tempat untuk menjadi lebih mesra untuk pelawat dan 

pendudul kerana peningkatan kualiti kemudahan utiliti dan kualiti hidup. Seterusnya, 

kajian ini juga merumuskan kesan gentrifikasi komersial dan dasar yang telah 

dilaksanakan. Penyelidikan ini berbentuk kualitatif di mana temu bual secara 

mendalam, pemerhatian dan tinjauan di Instagram dan data sekunder juga digunakan 

untuk membangunkan tema untuk dapatan kajian. Sebanyak lima tema telah dikenal 

pastu untuk menjawab objektif satu dan dua. Selain itu juga, terdapat dasar yang telah 

dikaji semula selepas Akta Kawalan Sewa (Pemansuhan) 1997. Sebagai kesimpulan 

analisis, pembangunan bandar sebagai tarikan pelancongan terkenal telah 

menimbulkan tekanan pemindahan secara tidak langsung di mana ia menyebabkan 

penghijrahan ke tempat lain untuk kesan jangka masa panjang. 
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CHAPTER 1  

 

 

INTRODUCTION 

1.1 Introduction  

The urbanization of city due to the development has led the increased the need 

of land for development activity, these often accompanied by increased the price of 

land and cost of living in the place. Due to these development drawbacks, local and 

regional policymakers were confronted dilemma that must be addressed at the state or 

even federal level in order to find the most appropriate policy to prevent or mitigate 

the negative effects of urbanisation. Gentrification topic are not something new to the 

developing country as it is the forces behind the urban development in the areas. 

Gentrification has been identified since 1950s as it’s the main driving and part of 

phenomenon for economic forces. Some scholars indicates that the gentrification 

stated in 1970s as it the catalyst of shaping the neighbourhoods in decades (Freeman 

& Braconi, 2004). Gentrification process has been recognised long time ago, but 

somewhat the new specific term has emerged. Instead of gentrification which is 

generalise, more specific type of gentrification which is “commercial gentrification” 

has taken place in developing city. The researcher determines that there are many 

consequences which is good and bad as the result of increasing urban population, 

social needs demand, economic activity and tourism development, are the reason of 

the phenomenon. The increasing urban population has caused the market prices for 

real estate to increase more than the local residents to afford since it attracts expatriate 

or outsider to buy the property due to the higher power purchase. This includes the 

multinational company that set up multi-international chain of hotel or restaurants in 

the area. As the results it increases the rent prices for the shop lot thus the small and 

medium business owner will be affected to the increases rent and consequently the 

market prices are beyond the middle and upper class local to purchased. The affordable 

property that located far from the urban area or least developed seem as the most 

attractive to middle class and low community, thus it led to the movement to the areas. 
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The influx of these community eventually led to the revitalisation and redevelopment 

in the area that considered traditionally economically deprived. The aim of this study 

is to assess the effect of commercial gentrification in Jonker Street, Melaka due to 

tourism. A profound study will be conducted in the Jonker Street in order to identify 

the factor of commercial gentrification in Jonker Street and what changes that have 

been done, is it more to the positive or negative towards multiple perspective. Lastly 

to summarize, the effect of commercial gentrification in Jonker Street.” 

1.2 Research Background 

Local shops and houses in Jonker Street, Melaka have recently in few years 

have drastic change to convenient chain stores, western café and hotel. In this drastic 

change that seems to be revitalisation of the Jonker Street that seems to give positive 

impact in terms of economy. This revitalisation can be classified as commercial 

gentrification. According to Hubbard (2017), commercial gentrification is 

comparatively a new field of study. Commercial gentrification is the extension from 

the gentrification that have been introduced by Ruth Glass in 1964. Gentrification can 

be considered as sensitive issues as it can be seen to give positive and negative impact 

towards the neighbourhoods and cities. According to Byrne (2003), gentrification 

process has positive impact toward the rejuvenation of neighbourhoods and cities. 

However, Slater (2006) also implies that gentrification that happens can brings 

negative impacts.  

 

The impacts of gentrification widely discussed by scholars and concern toward 

displacement have rakes gentrification around the city. Thus, organization such like 

Brooklyn based group Right to the city, stated that gentrification cause the 

displacement is one of human right violation according to Knafo (2015). This can be 

seen through the displacement from increase the economic segregation and exacerbate 

inequality. The relevant of this study is to identify the factor of commercial 

gentrification that happened in Jonker Street. As it seems the physical changes 

happened each year through the observation as a tourist. The factor of commercial 

gentrification can be catered in order to optimize or to reduce the positive of negative 
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impacts. The study also can be implemented in other place in Malaysia in order to 

rejuvenate the old street and prevent it from being undeveloped. 

 

 

This study focusing in Jonker Street Malacca that famous for its culture and 

heritage. Receives the influx of tourist every years attract many businesses venture to 

invest in the city centre. The relevant of this study can identify the current situation in 

Jonker Street and add on the study of commercial gentrification related to tourism 

attraction as its main catalyst in the place. The commercial gentrification according to 

the past research are lack of emphasis as it seems to be controversial in some places as 

it related to the interested party.  

 

This study consists of research framework, conceptual framework, data 

collection, data processing and data analysis. This study will be done during pandemic 

outbreak in Jonker Street Malacca area as it will be the limitation of the study area. 

The data and respondent are based on the shop owner, stakeholders, tourist and local 

peoples. The focus of the study will identify the key factors in tourist attraction as main 

factors that induces the revitalisation of the Jonker Street through commercial 

gentrification 

 

 

 

1.3 Problem Statement 

Commercial gentrification can give positive impact on the physical 

commercial building in the city where it improves the property as the landmark or face 

of the town in respect of the revitalisation of the area by the which have the historical 

values and monumental values. Malacca attracts the middle and upper classes since it 

has been designated as a United Nations Educational, Scientific and Cultural 

Organization (UNESCO) World Heritage Site based on the Outstanding Universal 

Value (OUV) of cultural diversity embodied and embedded in living heritage and built 

heritage. Before Malacca received this recognition, Malacca already been the tourist 

destination, it attracts more tourists than before after the UNESCO recognition. With 

the influx of these tourist, it attracts more people to Malacca whether as tourists or 
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investors. These new residents have washed over the area which is raising the price of 

property value in the area. The new middle class and upper middle-class resident will 

give enormous benefits towards the local resident economy in terms of the purchasing 

power; thus, the local business may generate income.  

 

A part of that, the current resident may convert their property into commercial 

lots, this seems as the commercial change due to the influx of tourist that bring 

economical values. The current resident converts their property into grocery stores, 

spa, boutiques and café. Some of older resident also shift from traditional business into 

more modern business in order to compete with the modern environment. These 

changes can be the tourist’s attraction as it will attract the tourist to spend the there.  

According to Godsil (2013), gentrification is one of the roots for the increases price of 

housing, property taxes, rental property, commercial rent and due to that the business 

owner cannot afford to pay in long term. Due to the process, it transforms the working-

class area and low-income area in the city into wealthier residential area. Regarding to 

that, in 1990 until 2000 in United States of America, it indicates that almost 15% of 

all central city experienced the gentrification process which resulted the changes of the 

demographical changes that lead to reduce the capital and spending power 

(McKinnish, Walsh, & White, 2010). 

 

 A part from that, the main issues is that the small business store are affected 

(Zukin, 2011). Into the deeper understanding and research, the small business store 

owner or leader lack the knowledge in order to survive due to gentrification. The 

phenomenon of commercial gentrification seems to contribute to several issues to the 

community, local business and urban dwellers. Therefore, this study will assess how 

tourism will affect the commercial gentrification in Jonker Street Malacca towards 

physical, social, economic fabric and local authorities, as a result, a recommendation 

for resolving those difficulties is made. 
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1.4 Research Questions 

Q1: What the factor of commercial gentrification in Jonker Street?  

Q2: What the changes of commercial gentrification involves in Jonker Street?  

Q3: Is there any ways to mitigate or conservation that have been applied to lessen the 

impacts of commercial gentrification?  

 

 

 

1.5 Aim and Objective 

This study aims to assess the effect of commercial gentrification in Jonker Street, 

Melaka due to tourism. Based on the research      questions, the following objectives 

have been identified; 

 

1. To identify the factor of commercial gentrification in Jonker Street. 

2. To analyse commercial gentrification changes in Jonker Street. 

3. To analyse the conservation management that have been applied at Jonker 

Street in adapting sustainable gentrification. 

 

 

 

 

1.6 The Importance of the study 

The findings of this study are intended at finding a solution to the problem that 

has arisen as a result of tourism activities in Jonker Street, Malacca, which has sparked 

the process of commercial gentrification. There are a few main points that will be 

focused that can be the key for better development of Jonker Street as well preserved 

the authenticity of the cultural value that reside in the place.  
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1.6.1 Proposed law and Knowledge to Handle Urban Issues 

For the certain issues that emerges from the urbanisation in that area that led to 

differ impact, it’s the opportunity for the researcher to suggest the best way to handle 

the issues. With the research involve city council, it would be the best platform to use. 

The findings, which might be used on a larger scale in terms of economic and social 

elements, could be used to gauge how to conduct commercial gentrification with 

minimal physical and emotional consequences.  The information that gathered in this 

research can be further studies for the developer, local authority, law maker and 

planner to formulate policies, strategies and regulation to handle the progressive 

gentrification process. The deeper data regarding the issues may be able to use to the 

related authorities in resolving the commercial gentrification issues.  

 

1.6.2 Neighborhood and Community 

Apart from the local authorities, the neighbourhood and community also need 

to take care regarding the impact of commercial gentrification. Some of the traditional 

businesses have taken the damages of the development in the places. The rent gap in 

the area seem to spike with the influx of tourist that bring more investment from 

multinational company. It will be difficult for small and medium enterprise to compete 

in term of capital, management, technology and marketing as they have advantage 

almost in every angle. The commercial gentrification gave the economic growth in the 

area, but its need to be manage well from the regulation by the government as it will 

not give negative impact towards the cultural heritage and history in the place. The 

government should promote and educate the community about commercial activity 

awareness so that these communities can acquire information about commercial 

gentrification and its social, environmental, and economic consequences. As a result, 

residents will be more aware of the harmful effects of commercial gentrification and 

will be able to combat them. 
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1.7 Scope and Limitation 

The research's scope and limitations are derived from the research question 

provided in section 1.4. However, significant limitations were encountered throughout 

the study's completion, which will be discussed further in this section. The primary 

goal of this research is to determine the factors that contribute to commercial 

gentrification in Jonker Street. To do so, the study will concentrate on Jonker Street, 

also known as Jalan Hang Jebat, which runs through Malacca's old quarter and 

encompasses Chinatown. The objective will be identifying the factor of the 

commercial gentrification in the place as there are many old shops lining up the street 

as well as the new shop. The suitable method will be used to determine the factor of 

the commercial gentrification and qualitative method will be used in this study.  

 

The study's second objective is to analyse commercial gentrification changes 

in Jonker Street. Through this, the observation will be done with the analysation of the 

physical changes of the commercial building and the interview session will be held 

with the local authorities in order to go to deeper information related to the law 

structure of the urbanisation.  

 

The third goal of this research is to summarise the effect of commercial 

gentrification on Jonker Street and come up with ideas and recommendations to 

address the issue. Additionally, these approaches and ideas will be able to serve as 

guidelines for taking preventative actions. The procedure of developing a 

recommendation based on the outcomes of analysis and supporting it with literature is 

a constraint in this scope. 

 

 

 



 

81 

REFERENCES 

Altheide, D., Coyle, M., DeVriese, K. & Schneider, C. (2010). Emergent Qualitative 

Document Analysis. In S.N. Hesse-Biber & P. Leavy (eds.), Handbook of 

Emergent Methods. New York (NY): Guilford Press. 

Arnstein, S.R. (1969). A Ladder Of Citizen Participation. Journal of the American 

Institute of Planners 35(4), 216-224. 

Ashworth, G., & Page, S. J. (2011). Urban tourism research: Recent progress and 

current paradoxes. Tourism Management, 32(1), 1-15. 

Atkinson, R. (2004). The evidence on the impact of gentrification: new lessons for 

the urban renaissance? International Journal of Housing Policy 4(1) 

Benediktsson, M., B. Lamberta and E. Larsen 2016: Taming a “chaotic concept”: 

gentrification and segmented consumption in Brooklyn, 2002-2012. – Urban 

Geography 37 (4): 590-610, doi:10.1080/02723638.2015.1096113. 

Bernt, M. & Holm, A. (2009). Is it, or is not? The conceptualisation of gentrification 

and displacement and its political implications in the case of Berlin-

Prenzlauer Berg. City 13(2-3), 312-324. 

Blanco-Romero A, Bla´zquez-Salom M and Ca`noves G (2018) Barcelona, housing 

rent bubble in a tourist city. Social responses and local policies. Sustainability 

10(6): 2043. 

Bosselman, F., Peterson, C., & McCarthy, C. (1999). Managing tourism growth. 

Washington D.C.: Island Press. 

Bowen, G.A. (2009). Document analysis as a qualitative research method. 

Qualitative Research Journal 9(2), 27-40. 

Boy, J. D., & Uitermark, J. (2017). Reassembling the city through Instagram. 

Transactions of the Institute of British Geographers, 42(4), 612-624. 

Bridge, G. & Dowling, R. (2001). Microgeographies of Retailing and Gentrification. 

Australian Geographer 32(1), 93-107. 

Bryman, A. (2016). Social research methods (4th ed.). Oxford, New York: Oxford 

University Press. 

Byrne, J.P. (2003). Two Cheers for Gentrification. Howard Law Journal 46(3), 405-

432 



 

82 

Castillo-Manzano, J. I., López-Valpuesta, L., & González-Laxe, F. (2011). The 

effects of the LCC boom on the urban tourism fabric: The viewpoint of 

tourism managers. Tourism Management, 32(5), 1085-1095. 

Castleberry, A., & Nolen, A. (2018). Thematic analysis of qualitative research data: 

Is it as easy as it sounds? Currents in Pharmacy Teaching and Learning, 

10(6), 807-815. 

Celata, F., & Romano, A. (2020). Overtourism and online short-term rental platforms 

in Italian cities. Journal of Sustainable Tourism, 1–20. https:// 

doi.org/10.1080/09669582.2020.1788568 

Cheshire, P. (2006) Resurgent cities, urban myths and policy hubris: what we need to 

know. Urban Studies, 43(8), pp. 1231–1246. 

Cocola Gant, A. (2018). Struggling with the leisure class : tourism, gentrification 

and displacement. (Doctor of Philosophy Dissertation), Cardiff University, 

Cardiff.\ 

Cocola-Gant A (2018) Tourism gentrification. In: Lees L and Phillips M (eds) 

Handbook of Gentrification Studies. Cheltenham and Northampton: Edward 

Elgar Publishing, pp. 281– 293. 

Cocola-Gant, Agustin, and Ana Gago. 2019. Airbnb, buy to let investment and 

tourism-driven displacement: A case study in Lisbon. Environment and 

Planning A: Economy and Space. 

Coles, T. (2010). Urban tourism, place promotion and economic restructuring: The 

case of post-socialist Leipzig. Tourism Geographies, 5(2), 190-219. 

Cvelbar, L. K., Mayr, M., & Vavpotic, D. (2018). Geographical mapping of visitor 

flow in tourism: A user-generated content approach. Tourism Economics, 

24(6), 701-719. 

Davidson, M., & Lees, L. (2005). New-build "gentrification" and London's riverside 

renaissance. Environment and Planning, 37, 1165-1190. 

Deener, A, (2007). Commerce as the Structure and Symbol of Neighborhood Life: 

Reshaping the Meaning of Community in Venice, California. City & 

Community 6(4), 291-314. 

Doucet, B. (2014). A process of change and a changing process: Introduction to the 

spatial issue on contemporary gentrification. Tijdschrift voor Economische en 

Sociale Geografie 105(2), 125-139. 



 

83 

Edwards, D., Griffin, T., & Hayllar, B. (2008). Urban Tourism Research Developing 

an Agenda. Annals of Tourism Research, 35(4), 1032-1052. 

Ernst, O. & Doucet, B. (2014). A window on the (changing) neighbourhood: The 

role of pubs in the contested spaces of gentrification. Tijdschrift voor 

Economische en Sociale Geografie 105(2), 189-205. 

Ferm, J. (2016). Preventing the displacement of small businesses through 

commercial gentrification: are affordable workspace policies the solution? 

Planning Practice & Research 31(4), 402-419 

Florida, R. (2002). The Rise of the Creative Class. New York (NY): Basic Books. 

Freeman & Frank Braconi (2004) Gentrification and Displacement New York City in 

the 1990s, Journal of the American Planning Association. 

Freeman, L. (2005). Displacement or Succession? Residential Mobility in 

Gentrifying Neighborhoods. Urban Affairs Review 40(4), 463-491. 

Freytag, T., & Bauder, M. (2018). Bottom-up touristification and urban 

transformations in Paris. Tourism Geographies, 20(3), 443-460. 

Gard McGehee, N. (2012). Interview techniques. In L. Dwyer, A. Gill, & N. 

Seetaram (Eds.), Handbook of Research Methods in Tourism. Cheltenham, 

Northampton: Edward Elgar. 

Ghaffari, L., Klein, J.-L. & Baudin, W.A. (2017). Toward a socially acceptable 

gentrification: A review of strategies and practices against displacement. 

Geography Compass. 

Glass, R. (2010). Aspects of Change. In J. Brown-Saracino (ed.), The Gentrification 

Debates: A Reader. Abingdon: Routledge. 

Godsil, R. D. (2013). The gentrification trigger: Autonomy, mobility, and 

affirmatively furthering fair housing. Brooklyn Law Review, 78, 319-338. 

Gonzalez, S. & Waley, P. (2013). Traditional Retail Markets: The New 

Gentrification Frontier? Antipode 45(4), 965-983. 

Gravari-Barbas, M., & Guinand, S. (2017). Introduction: Addressing tourism-

gentrification processes in contemporary metropolises. In Tourism and 

gentrification in contemporary metropolises (pp. 1-21). Routledge. 

Hackworth, J. & Smith, N. (2001). The Changing State of Gentrification. Tijdschrift 

voor Economische en Sociale Geografie 92(4), 464-477. 

Hajli, M. N. (2014). A study of the impact of social media on consumers. International 

Journal of Market Research, 56(3), 387-404. 



 

84 

Hamnett, C. (1991). Blind Men and the Elephant: The Explanation of Gentrification. 

Transaction of the Institute of British Geographers 16(2), 173-189. 

Hamnett, C. (2003). Gentrification and the middle-class remaking of inner London, 

1961-2001. Urban Studies, 40(12), 2401-2426. 

Harvey, D. (1989). From Managerialism to Entrepreneurialism: The Transformation 

in Urban Governance in Late Capitalism. Geografiska Annaler. Series B, 

Human Geography 71(1), 3-17. 

Harvey, D. (2008). The right to the city. The City Reader 6, 23-40. 

Hobson, J. (2003). The case for more exploratory and grounded tourism research: 

Martin Oppermann memorial lecture 2001. Pacific Tourism Review, 6(2), 73-

81. 

Hubbard, P. (2017). Introduction: Gentrification and Retail Change. In P. Hubbard, 

The Battle for the High Street: Retail Gentrification, Class and Disgust. 

London: Palgrave Macmillan UK. 

Hubbard, P. 2018: Retail Gentrification. – In: Lees L. and M. Philipps (eds.): 

Handbook of Gentrification Studies. – Cheltenham: 294-309 

Jacobs, J. (1961). The Death and Life of Great American Cities. New York (NY): 

Vintage Books 

Jakóbczyk-Gryszkiewicz, J., Sztybel-Boberek, M., & Wolaniuk, A. (2017). Post-

Socialist gentrification processes in Polish cities. European Spatial Research 

& Policy, 24(2), 145-166. 

Jayne, M. (2006). Cultural geography, consumption and the city. Geography, 91(1), 

34-42. 

Jenkins, G. and King, V. T. (2003). Heritage and development in Malaysian City: 

George Town under Threat? Indonesia & the Malay World 31 (89), p.44 

Jeong, Y., J. Heo and C. Jung 2015: Behind the bustling street: Commercial 

gentrification of Gyeongridan, Seoul. – Procedia-Social and Behavioral 

Sciences 170: 146-154, doi:10.1016/j.sbspro.2015.01.024. 

Kádár, B. (2013). Differences in the spatial patterns of urban tourism in Vienna and 

Prague. Urbani Izziv, 24(2), 96-111. 

Kim, D.; Park, J.A. Using space-time pattern analysis to detect commercial diffusion 

area in gentrified area-focused on the case of Bukchon in Seoul. J. Korea 

Plan. Assoc. 2018, 53, 23–37. 

Knafo, S. (2015). Is gentrification a human-rights violation The Atlantic, (p. 5). 



 

85 

Koens, K., Postma, A., & Papp, B. (2018). Is Overtourism Overused? Understanding 

the Impact of Tourism in a City Context. Sustainability, 10(12). 

Kotus, J., Rzeszewski, M., & Ewertowski, W. (2015). Tourists in the spatial 

structures of a big Polish city: Development of an uncontrolled patchwork or 

concentric spheres? Tourism Management, 50, 98-110. 

Krase, J. (2005). Poland and Polonia. In R. Atkinson & G. Bridge (Eds.), 

Gentrification in a Global Context (pp. 185-208). Oxon, New York: 

Routledge. 

Laestadius, L. (2016). Instagram. In L. Sloan & A. Quan-Haase (Eds.), The SAGE 

Handbook of Social Media Research Methods. London: SAGE Publications 

Lloyd, J.M. (2014). Community development, research, and reinvestment: The 

struggle against redlining in Washington, DC, 1970-1995. Progress in 

Planning 88, 1-49. 

MacDonald, P.J. (1983). Displacement in Gentrifying Neighborhoods: Regulating 

Condominium Conversion through Municipal Land Use Controls. Boston 

University Law Review 63, 955-982. 

Maitland, R., & Alvarez, M. D. (2010). Everyday life as a creative experience in cities. 

International Journal of Culture, Tourism and Hospitality Research, 4(3), 176-

185. 

Matoga, Ł., & Pawłowska, A. (2018). Off-the-beaten-track tourism: a new trend in 

the tourism development in historical European cities. A case study of the 

city of Krakow, Poland. Current Issues in Tourism, 21(14), 1644-1669. 

May, T. (2011). Social Research. Issues, methods and process. Berkshire, New 

York: McGraw-Hill. 

Mazer, K.M. & Rankin, K.N. (2011). The social space of gentrification: the politics 

of neighbourhood accessibility in Toronto’s Downtown West. Environment 

and Planning D: Society and Space 29, 822-839. 

McKinnish, T., Walsh, R., & White, T. K. (2010). Who gentrifies low-income 

neighborhoods? Journal of Urban Economics, 67, 180-193. doi: 

10.1016/j.jue.2009.08.003. 

Mermet, A.-C. (2017). Airbnb and tourism gentrification: critical insights from the 

exploratory analysis of the "Airbnb syndrome" in Reykjavík. In M. Gravari-

Barbas & S. Guinand (Eds.), Tourism and Gentrification in Contemporary 

Metropolises. Oxon, New York: Routledge. 



 

86 

Mermet, A.-C. (2017). Global retail capital and the city: towards an intensification of 

gentrification. Urban geography 38(8), 1158-1181. 

Molleda, J. C. (2010). Authenticity and the construct's dimensions in public relations 

and communication research. Journal of Communication Management, 14(3), 

223e236. 

Newman, K. & Wyly, E.K. (2006). The Right to Stay Put, Revisited: Gentrification 

and Resistance to Displacement in New York City. Urban Studies 43(1), 23-

57. 

Öztürk, H. E., & Terhorst, P. (2012). Variety of Urban Tourism Development 

Trajectories: Antalya, Amsterdam and Liverpool Compared. European 

Planning Studies, 20(4), 665-683. 

Pasquinelli, C. (2015). Urban Tourism(s): Is There a Case for a Paradigm Shift? 

L'Aquila: Gran Sasso Science Institute. 

Pastak, I., E. Kindsiko, T. Tammaru, R. Kleinhans and M. van Ham 2019: 

Commercial Gentrification in post-industrial Neighbourhoods: a dynamic 

view from an entrepreneur’s perspective. – Tijdschrift voor Economische en 

Sociale Geografie 110: 1-17, doi:10.1111/tesg.12377. 

Perry, C., & Jensen, O. (2001). Approaches to combining induction and deduction in 

one research study. Paper presented at the Conference of the Australian and 

New Zealand Marketing Academy, Auckland. 

Postma, A., & Schmuecker, D. (2017). Understanding and overcoming negative 

impacts of tourism in city destinations: conceptual model and strategic 

framework. Journal of Tourism Futures, 3(2), 144-156. 

Pulina, M., & Cortés-Jiménez, I. (2010). Have Low-Cost Carriers Influenced 

Tourism Demand and Supply? The Case of Alghero, Italy. Tourism Analysis, 

15(6), 617-635. 

R. Glass, Introduction: aspects of change. In: Centre for Urban Studies, University 

College, London: MacGibbon & Kee, 1964. 

Rankin, K.N. & McLean, H. (2015). Governing the Commercial Streets of the City: 

New Terrains of Disinvestment and Gentrification in Toronto’s Inner 

Suburbs. Antipode 47(1), 216-239. 

Rast, J. (2001) Manufacturing industrial decline: The politics of economic change in 

Chicago, 1955– 1998, Journal of Urban Affairs, 23(2), pp. 175–190 



 

87 

Rose, G. (2016). Visual Methodologies: An Introduction to Researching with Visual 

Materials. London, Thousand Oaks, New Delhi, Singapore: SAGE. 

Silverman, D. (2013). Doing qualitative research (4 ed.). Thousand Oaks: Sage 

Publications. 

Silverman, D. (2013). Doing qualitative research (4 ed.). Thousand Oaks: Sage 

Publications. 

Slater, T, (2006). The Eviction of Critical Perspectives from Gentrification Research. 

International Journal of Urban and Regional Research 30(4), 737-757 

Smith, N. & Williams, P. (1986). Alternatives to orthodoxy: invitation to a debate. In 

N. Smith & P. Williams (eds.), Gentrification of the City. Boston (MA): 

Allen & Unwin. 

Smith, N. (2002). New Globalism, New Urbanism: Gentrification as Global Urban 

Strategy. Antipode, 427-450. 

Smith, N. 1987, ‘Gentrification and the rent gap’, Annals of the Association of 

American Geographers, vol. 77, no. 3, pp. 462-478. 

Sosnova, N., & Wilkosz-Mamcarczyk, M. (2017). Developing "green" public spaces 

as a path to urban revitalisation of residential-industrial zones. Geomatics, 

Landmanagement & Landscape(4), 95-104. 

Sullivan, D.M. & Shaw, S.C. (2011). Retail Gentrification and Race: The Case of 

Alberta Street in Portland, Oregon. Urban Affairs Review 47(3), 413-432. 

Vicario, L., & Monje, P. M. M. (2003). Another 'Guggenheim effect'? the generation 

of a potentially gentrifiable neighbourhood in Bilbao. Urban Studies, 40(12), 

2383-2400. 

Wachsmuth, D., & Weisler, A. (2018). Airbnb and the rent gap: Gentrification 

through the sharing economy. Environment and Planning A: Economy and 

Space, 50(6), 1147-1170. 

Wacquant, L. (2008). Relocating Gentrification: The Working Class, Science and the 

State in Recent Urban Research. International Journal of Urban and 

Regional Research 32(1), 198-205. 

World Heritage Convention (2008). Melaka and George Town, Historic Cities of the 

Straits of Malacca.Retrieved from: http://whc.unesco.org/en/list/1223 

Planning and Research Division. Ministry of Tourism. Kuala Lumpur, 

Malaysia (2007) 



 

88 

Zasina, J. (2018). The Instagram Image of the City. Insights from Lodz, Poland. 

Bulletin of Geography: Socio-Economic Series(42), 213. 

Zuk, M., Bierbaum, A.H., Chapple, K., Gorska, K. & Loukaitou-Sideris, A. (2017). 

Gentrification, Displacement, and the Role of Public Investment. Journal of 

Planning Literature XX(X), 1-14. 

Zukin, S. & Kosta, E. (2004). Bourdieu Off-Broadway: Managing Distinction on a 

Shopping Block in the East Village. City & Community 3(2), 101-114. 

Zukin, S. (2010) Naked City. The Death and Life of Authentic Urban Places (New 

York: Oxford University Press) 

Zukin, S. (2011). Reconstructing the authenticity of place. Theory & Society, 40, 

161-165. doi:10.1007/s11186-010-9133-1 

Zukin, S., Kasinitz, P. & Chen, X. (2016). Spaces of everyday diversity. In S. Zukin, 

P. Kasinitz & X. Chen (eds.), Global cities, local streets. New York (NY): 

Routledge. 

Zukin, S., Trujillo, V., Frase, P., Jackson, D., Recuber, T. & Walker, A. (2009). New 

Retail Capital and Neighborhood Change: Boutiques and Gentrification in 

New York City. City & Community 8(1), 47-64. 

  


