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ABSTRACT

The new scientific and technological field has achieved a major breakthrough
since the end of 20" century. The pandemic happened recent years had become the
catalyst of wide spreading the application of technology in every aspect of our daily
lives. During pandemic, it was proven that most of the daily activities can be carried
out virtually and it will remain to the future or even evolve better. Therefore, the main
idea of a physical space had become curating lifestyle and experience for the users
instead of carrying out activities. It is about proposing a new way of living for the
visitors. Therefore, the purpose of this paper is to address the potential and roles of a
lifestyle curation bookstore in implementing reading culture. The components of a
lifestyle curation bookstore and the architectural strategies applied have been studied
through literature review and case study. The experiencescape framework is expanded
to create a deeper connection between users and the place, providing choices that go
beyond commercialism and offers them a new perspective on consumption and leisure.
The analysis of the case studies and spatial configuration are discussed in the
discussion and recommendation section to determine the best approach for a lifestyle
curation bookstore.
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ABSTRAK

Bidang sains dan teknologi baharu telah mencapai kejayaan besar sejak akhir
abad ke-20. Pandemik yang berlaku beberapa tahun kebelakangan ini telah menjadi
pemangkin penyebaran meluas aplikasi teknologi dalam setiap aspek kehidupan
seharian Kkita. Semasa pandemik, terbukti bahawa kebanyakan aktiviti harian boleh
dijalankan secara maya dan ia akan kekal pada masa hadapan atau berkembang dengan
lebih baik. Oleh itu, idea utama ruang fizikal telah menjadi penyusunan gaya hidup
dan pengalaman bagi pengguna dan bukannya menjalankan aktiviti. la adalah
mengenai mencadangkan cara hidup baru untuk pelawat. Sehubungan itu, tujuan kertas
kerja ini adalah untuk menangani potensi dan peranan kedai buku kurasi gaya hidup
dalam melaksanakan budaya membaca. Komponen kedai buku kurasi gaya hidup dan
strategi seni bina yang diterapkan telah dikaji melalui kajian literatur dan kajian kes.
Rangka kerja experiencescape diperluas untuk mewujudkan hubungan yang lebih
mendalam antara pengguna dan tempat, menyediakan pilihan yang melangkaui
komersialisme dan menawarkan mereka perspektif baharu tentang penggunaan dan
masa lapang. Analisis kajian kes dan konfigurasi spatial dibincangkan dalam bahagian
perbincangan dan cadangan untuk menentukan pendekatan terbaik untuk kedai buku
kurasi gaya hidup.
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CHAPTER 1

INTRODUCTION

1.1  Bookstore As A Public Cultural Space

The bookshop, as a public cultural place, plays an essential part in urban culture
and leisure, and it is a symbol of urban culture and life’s taste (Zhou, 2012). In this
age of postmodern consumerism, these independent bookshops are frequently “more
than bookstores,” and their functional variety responds to people’s multilayered wants
for leisure activities and cultural items (Sun & Wang, 2016). Space is no longer a
“empty” zone, but has evolved into a social being (Li, 1987). As “space is filled up
with social interactions,” space is of a social nature (Bao, 2003). Space is both a source

of and a byproduct of social connections (Ling et al. 2015).

According to Harvey (1989), the notion of space must also be achieved via
social behavior. People’s first concept of space came from sensory perceptions of its
position, because objects must be linked to space in order to exist (Zhang, 2007). Space
studies have recognized that space is a totally of people-space interactions (Gerhard,
2016), where people are the topic of space activities, where humans are the topics of
space activities, while space is the product of, and determines people’s behavior
(Zhang, 2005). People in a space build an overall image of the space based on their
observations and experiences in the space, producing mental or spiritual meanings in
the process. The social meaning of a location is heavily influenced by the emotions of
its users (Bao, 2006). An anthropological viewpoint has inherent benefits in
comprehending the bookstore on a microscopic level, particularly for urban new-type

public spaces and the spatial behavior of its consumer population (Tian et al. 2015).



1.2 Lifestyle Curation Bookstore

Lifestyle curation bookstore are a new type of bookshop that sells items other
than books that are relevant to a person’s lifestyle. With the retail merchandise and in-
store restaurants, it attracts customers who are not particularly interested in book. A
lifestyle curation bookstore defied a the stereotype of a bookstore as a place where we
only buy books. It contributed to a higher reading populace by providing comfortable
environment for individuals to read. Following the footsteps of Tsutaya Books, the
Kyobo Book Center, the country’s largest bookstore franchise, started the trend (Retail
News Asia, 2022). According to Retail News Asia (2022), this type of bookstore defied
the stereotype of a bookshop as a location where people go to buy books. It aided in
the growth of the reading populace by providing comfy chairs for individuals to read

in.

1.3 Existing Bookstores in Malaysia

1.3.1 Public Bookstore

Figure 1.1 Existing Bookstore (Google map, 2022)

Figure 1.1 shows the current situation of the bookstores in Malaysia. Most of
them are traditional style bookstore which only provide single usage. Traditional style
bookstore only sells books and stationery where they do not provide secondary
services and space for reading. The existing bookstore are lacking of natural
daylighting in the interior. In order to fully utilized the space, the bookshelves are

arranged in grid presenting a dull interior to the users.



1.3.2 Campus Bookstore

Figure 1.2 Existing UTM Press (Google map, 2022)

UTM Press is one of the facilities owned by UTM located in the commercial
zone of UTM campus. The role of it is selling and showcase higher education materials
and publishing magazines “Nexus” focusing on research and innovation matters. The
objective of UTM Press is to make academic books published by Penerbit UTM to
become reference materials among local universities, supply published books to local
universities, libraries, training institutes and polytechnic. UTM Press aims to promote
the UTM Book Gallery and expand its market, hold exhibition, sale and promote
Penerbit UTM Publication in local and private universities. Besides UTM staff and
students, students from other universities and local community are also among the
target users. Users commented that the location of UTM Press is isolated from the
central of campus where outsiders seldom go. Furthermore, it only focus on selling

higher education material.



1.4 Problem Statement

Figure 1.3 Asia Reading Rate (Hoffelder, 2020)

Malaysia has high adult literacy but only few of them keep reading as a habit.
A study show that Malaysia has least average books read per year among Asia
countries. Malaysia only read 2 books a year averagely. It is the least comparing to
Asia countries like Japan, South Korea and China which have the average of 11, 9 and
8 books respectively per year. The bookstore environment should have been improved
to encourage reading.

15 Research Aim

This research aims to address the potential and roles of a lifestyle curation

bookstore in implementing reading culture among Malaysians.



1.6 Research Questions

To analyze and reflect, the following three questions must be addressed:

@ How does a lifestyle curation bookstore encourage reading?
(b) What are the architectural strategies that enhance user’s experience?

(c) What kind of layout that can lead users to explore further?

1.7  Research Objectives

Three objectives will be addressed by the research:

@) To study the components of a lifestyle curation bookstore.

(b) To investigate the architectural strategies applied on lifestyle curation

bookstore.

(© To identify the spatial arrangements of the lifestyle curation bookstore.



1.8 Research Methodology

Qualitative and quantitative method are used in different stages of the research.
Under quantitative method, a survey is done to understand the reading habits of
Malaysians and their opinion about the existing bookstore. Literature review, case
study and space syntax analysis are used for qualitative research. Current literature
reviews, journal articles, books or reading material, and internet-based publications
are used to gather primary data regarding the future mode of bookstores, future
working style, types of retail layout and the concept of a lifestyle curation bookstore.
After that, several case studies are analyzed based on the data collected from literature
review. Comparison was done among case studies in the perspective of 3" place
concept, architectural design approaches and programs. These will help to find out the
similarities and differences among them, extracting the most relevant idea to be
applied in the proposal. Space syntax is used to study the connectivity and visibility of
different spatial layout and identify the most relevant layout for the proposed lifestyle

curation bookstore.

Literature Review

* Understand the Case Study Findings &

purpose of physical Analysis Discussion Conclusion

space in future
bookstore and
work place.

* Derive the
guidelines of the
3 Place

* Understand the
types of spatial

* Investigate the
approaches used

* Study the
programs and
components

layout

Questionnaire

Space Syntax
Analysis

* Survey distributed
to g5 respondents
tounderstand the
reading habits of
Malaysians and
their opinion about
the existing
bookstore

¢ Conduct the
experiment on
different layout

* Analyze the results
using the
experiment data

* Analyze the case
studies according
the guidelines
found

* Proposed
experienscape
framework

Figure 1.4 Research Framework (Author, 2022)

* Review the
objectives

* Contribution to
design thesis

* Limitations




1.9  Significance of research

This thesis will be able to serve as a references for designers, as it will develop
an experience framework for a lifestyle curation bookstore that will enrich the user's
journey while also encouraging reading habits. The outcomes of the study help visitors
have a better knowledge of the spatial design, encouraging them to explore deeper.
The study extends the concept of the third place through architectural techniques and
programmes, combining senses to detect space and capture the mood of consumers in
a lifestyle curation bookstore. The best appropriate layout is simulated using visibility

graph analysis.

1.10 Thesis Framework

This chapter discussed about the background of lifestyle curation bookstore,
existing bookstore and reading habits among Malaysians. The research aim and
objectives proposes extensive understanding on the experienscape framework of a
lifestyle curation bookstore through literature review and case study. The following is
a timeline for the progress of this thesis: the next chapter will discuss about the
outcomes of bookstore operation mode in the future, concept, spatial layout,
architectural approaches and spatial exploration through space syntax. Research
methodology including survey, literature review, case study and space syntax analysis
will be discussed in Chapter 3. The selected case studies are described in full in
Chapter 4, covering their setting, philosophy, and programs. After that, the findings
will be analyzed and explored in Chapter 5. Finally, after extensive research in the

following chapter, the analytic data are transformed into a final conclusion.



Research Aim
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